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CHAPTER 4

Adapting Food-Related
Communication for Children in
English: A Corpus-Based Investigation
Using the FORCCE Corpus

Daniela Cesiri
“Ca’ Foscari” University of Venice
daniela.cesiri@unive.it

1. Introduction

Since at least the early twentieth century, food has been represented and marketed
to children in such a way to make it appealing and to influence children’s dietary
choices not based solely on the food’s nutritional value but on its attractiveness
and pleasantness to the palate, promoting junk food to be consumed as regular
meals rather than as treats, thereby transforming children into a “child-consumer”
who would in turn influence the whole family’s dietary choices (James et al. 2009;
Shepherd & Shepherd 2014; Moshenska 2019).

Disciplines such as marketing, media and cultural studies have considered this
aspect with greater attention, concluding that media have a central role in influ-
encing children’s dietary choices and unhealthy eating habits (Linn & Novosat
2008; Jenkin et al. 2014). However, social media can also have more positive role,
for instance, experiments conducted on children and adolescents have found out
that influencers might play a positive role in promoting healthier eating habits
that children would follow more gladly than when parents want to “enforce” on
them by means of impositions (De Jans et al. 2021), while adolescents seem also
likely to be more open to the adoption of healthier food choices if exposed to
more “virtuous” examples via social media (Neufeld et al. 2021), with particular
preference for “vegan, homemade and organic food” (Pilaf et al. 2021: 1).

Despite the fact that the representation, narration and promotion of food
to younger customers by means of traditional, digital and social media is a
well-known communicative mechanism, research in the domains of linguistics
and related disciplines has been, surprisingly, relatively scarce (see Section 2).
This chapter seeks to fill this gap by investigating the materials composing the
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so-called FORCCE Corpus (namely, the Corpus of Food-Related Communication
for Children in English).

The chapter conducts a corpus-based critical analysis on the materials collected
so far to compose the FORCCE Corpus with a specific focus on the so-called
“commercial” products, namely, digital texts that promote food to children. The
companies selected, in fact, are specific brads from Nestlé, Danone and Abbott,
specialized in infant and baby food, and via their websites they seek to inform
the public not only about the products they sell but also about the nutritional
value they hold as well as about the appropriate nutrition for infants and young
children as indicated by international health organization and health professionals
that are quoted as sources on the companies’ websites. The aim of the analysis
is to investigate the strategies of the companies included in the corpus whose
communication seems to be at the crossroads between promotional discourse
and specialist knowledge dissemination.

The chapter is structured as follows. Section 2 presents an overview of the
state of the art available on food- and nutrition-related communication with a
specific focus on the disciplines of linguistics and communication studies, and
some mention of the studies available on food-related communication specifically
targeting children. Section 3 introduces the SPIN2023 Project, of which this
chapter presents some preliminary results. Section 4 describes the dataset and the
method of investigation, while Sections 5 and 6 contain the corpus-based analysis
on the verbal component of the so-called “commercial” products composing
the FORRCE Corpus. Finally, Section 7 concludes the chapter by discussing the
results of the analysis and by providing indications for future studies connected
to the corpus and the project in general.

2. Food-Related Communication: State of the Art

The discourse of, and on, food has been investigated in several domains. Already
in the 1930s, anthropologist Audrey Richards, through her work, “launched the
formal acknowledgment of foodways as an effective prism through which to illu-
minate human life” (Counihan & Kaplan 1998: 1). The language of/about food has
thus been so widely investigated over the years to the extent that it would almost
be impossible to provide here the full list of studies and scholarly investigations
that have dealt with this topic in different languages and cultures. As regards the
language of/about food in English, and in English-speaking communities, which
constitutes the specific focus of this chapter, a sketchy overview might include
relatively recent studies that have considered the topic from an anthropological
perspective, whereby food is considered a means to construct social hierarchies,
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class and identity (Anderson 2005; Counihan et al. 2019). Another perspec-
tive comes from the domain of psychology in which the connection between
food, morality and body size has been considered (Conner & Armitage 2002).
Communication about food has also been revealed to be consistently gendered
by feminist and gender studies that have also connected gender-based stereotypes
and ethnicity (e.g. Counihan & Kaplan 1998).

From the viewpoint of linguistics and communication studies, the subject
has been investigated from a variety of perspectives, such as — to name only a
few examples — the relationship between food and translation in several media
(Chiaro & Rossato 2015; Desjardin 2021), food and identity (Cherry et al. 2011;
Almerico 2014) and food and humour (Jackson & Meah 2019).

The specific interplay between language, media and food studies has also
been widely researched. For instance, some contributions have investigated the
role that traditional and digital media play in establishing the public’s identity
through food-based media campaigns (e.g. Bradley 2016; Lupton & Feldman
2020; Johnston et al. 2022; Tovares & Gordon 2022), while other studies have
considered the role that communication plays in people’s dietary choices and
the importance on their general health (e.g. Gunter 2016).

The traditional genres in which food discourse is constructed for specific
communities are recipes and cookbooks, and these are indeed some of the most
studied genres. For instance, scholars have consistently revealed the highly conven-
tionalized nature of recipes (e.g. Gorlach 2004; Garzone 2017; Cesiri 2024a), while
cookbooks have been analysed as a complex genre that reproduces gender- and
class-based inequalities (Eckert & McConnell-Ginet 2003; Neuhaus 2003; Innes
2006; Matwick 2017). Furthermore, the construction of food-related discourse
has been studied in relation to visual media such as cookery shows and YouTube
videos (Gerhardt et al. 2013), as well as food blogs, which allow collaborative
participation between food experts and members of the public, in contrast with
the unidirectional communication of more traditional media. Food blogs have
been investigated in particular by Diemer and Frobenius (2013) and Cesiri (2017,
2020, 2024b) with specific attention to communication in English. These studies
have illustrated how the affordances of the digital media give chefs and food
bloggers new opportunities to share not only recipes but also travel experiences
and personal memories, thus creating a complex, multidimensional foodscape
that centres around their digital culinary personae rather than around food
(Cesiri 2019, 2020).

Most of the state-of-the-art investigating food-related discourse considers
communication mainly aimed at adults, while children have been the focus of a
relatively limited number of studies. These are, for instance, James et al. (2009);
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Rutsaert et al. (2013) and Weintraub Austin et al. (2018). However, they only
consider the role of social media in the communication about food when address-
ing children and adolescents. These are individual studies that investigate the
subject from the social media perspective, while studies such as Newman and
Oates (2015) or Frerichs et al. (2016) have focused on marketing strategies in food
communication and how they influence parents’ and children’s dietary choices.
More recent contributions, along with the present volume, include Cesiri (2022),
who conducts a visual and verbal analysis of a sample of baby food advertisements
commissioned by Allenbury and Mellin from the late 1880s to the 1940s. The
aim of the study is to understand the extent to which baby food advertisements
are a reflection of the changing role of children in British and American society.
Results point to a change in the way the relationship between children and food
was represented: in the earliest samples, priority was given to promoting alter-
natives to breastfeeding and to raising children without nutrient deficiencies,
while in the later advertisements, greater emphasis was given on representing
children’s playful vitality and how this derived from the promoted food. In both
cases, advertisements targeted mothers as solely responsible for the children’s
nutrition, while fathers and families are absent from the narration. Another
contribution, Cesiri (2025), integrates corpus linguistics, discourse analysis and
multimodality to analyse the verbal and visual components in several genres that
represent and narrate food to children and their families, also taking into account
the extra-linguistic factors that shape food-related communication. In applying
this perspective to a diverse range of food-related communication materials,
such as food blogs, advertisements and institutional websites, the study seeks to
understand the features characterizing food-related communication targeting
children. Results on the case studies investigated reveal that, for instance, food
bloggers showed that most reinforced traditional gender stereotypes, prioritizing
motherhood over professional expertise in nutrition. The case study that consid-
ered a diachronic analysis of Nutella”s advertisements in Italian and in English
markets revealed shifts in marketing strategies reflecting changing nutritional
trends but persistent gender stereotypes. Children were often depicted with male
figures prioritized over girls; mothers were shown as responsible for children’s
diets (as in the Cesiri 2022 study), while fathers were portrayed as detached. The
third case study, a corpus analysis of the institutional websites of World Health
Organisation (WHO), the Food and Agriculture Organization of the United
Nations (FAO) and the World Food Programme (WEP), showed mixed results
in terms of content accessibility. While FAO used simpler language that reflects
its practical mission, WHO and WFP used more formal and complex language,
which might reduce the effectiveness of communication to lay audiences, that
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is, children, their families and schools. Overall, the research conducted in Cesiri
(2025) has identified a gap between growing nutritional awareness and persistent
gender stereotypes in food-related communication targeting children, which
leads to the conclusion that effective communication should integrate health
promotion with progressive societal values. Moreover, the investigation sheds
light on the complex interplay of marketing, socio-cultural norms and language
in shaping children’s food-related communication and points towards more
inclusive and health-conscious strategies for the future, which is also at the basis
of the SPIN2023 Project.

3. The SPIN2023 Project®

The present chapter aims to partially fill the gap present in the state of the art
highlighted in the literature available on communication representing and nar-
rating food to children. To do so, the chapter presents part of the results achieved
by means of the SPIN 2023 project, which is a two-year research project funded
by “Ca’ Foscari” University of Venice, the present author’s home institution. The
university has started this funding opportunity “with the purpose of promoting
impact research and strengthening [their] attractiveness for the best international
researchers” (Supporting Principal INvestigators (SPIN) n.d.; https:/www.unive.
it/pag/31926/).

The SPIN2023 Project, which in turn started in 2023 and will be concluded
in 2025, is entitled “Food-Related Communication for Children in English: A
Multimodal and Socio-Cultural Investigation”. Its goal is to investigate the verbal
and visual strategies used in both traditional and digital/social media in order to
understand how these strategies occur and vary by examining the genres through
which food-related communication targeting children happens. For the purposes
of the project, they were categorized into three main typologies. These categories
are “technical”, “commercial” and “institutional” products.

The material thus gathered is being collected to form a corpus, called the
FoRCCE Corpus, from the acronym of the project itself.?” The corpus will be
investigated through the use of discipline-specific software and then analysed
applying several theoretical-methodological frameworks, which include corpus

2 Project Code number “LCC.SPIN2023.CESIRI_daFSREST, CUP H73C23000900005”.

2 For more detailed information on how the Corpus was collected and the categories of
products included in the FORCCE Corpus, together with a general overview of the com-
position of the corpus so far, see Chapter 5, which details the process of compilation of
the corpus, and was written by a postdoctoral fellow within the SPIN2023 project.

n
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linguistics, critical discourse analysis and multimodality. The innovative aspect
is the application in the project of all the above-mentioned theoretical-meth-
odological approaches to examine the genres composing the FORCCE Corpus
through a multidisciplinary approach. In fact, no investigation seems to have
considered food-related communication aimed at children using these three
approaches together to investigate all the products combined into one single
corpus. The project unites for the first time several theoretical frameworks and
methods of analysis to characterize different genres, which are used not only to
communicate nutrition-related information to children and their families but
also to promote and to represent and narrate food to the same target audience.

As already mentioned, the chapter presents the results that ensue from the
preliminary analysis of the material composing the FORCCE Corpus, considering
in particular the category of “commercial” product since the aim is the investi-
gation of how companies communicate food- and nutrition-related contents to
their targeted audience of parents of infants and young children.

4. Dataset and Methodology: The FORCCE Corpus

The materials composing the corpus are here called “products” instead of “texts”
since they include material of different nature (videos, text-only material, image-
only material, etc.; see also Cesiri 2025). Moreover, the three typologies of prod-
ucts through which food-related communication happens are, then, “technical”
products that include cookbooks and cookery manuals, domestic manuals and
food blogs; “commercial” products, which include advertisements published
in leaflets, newspapers, magazines, on websites and social media, as well as
commercials available through traditional and digital/social media; and, finally,
“institutional” products, namely, products that include websites, infographics,
booklets, brochures and leaflets in which international institutions — such as
the European Commission, the WHO, the FAO, the World Food Programme or
UNESCO - inform through guidelines parents, schools and professionals about
the correct nutrition for infants, young children and adolescents.

The products thus collected form the Corpus: a general overview of the
FoRCCE Corpus and its collection is provided in Chapter 5. This section describes
the specific dataset investigated in this chapter, namely, the category of “commer-
cial” products that include, so far in the corpus compilation, the advertisements
created in the years 2023 and 2024 (the years in which the SPIN2023 Project
was developed) by the companies Nestlé, Danone and Abbot. The material was
selected from the websites of those brands that are specialized in children’s food,
by which it was meant baby food, as well as products for weaning and early infancy
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nutrition. Moreover, the websites were selected to include only those that not
only produced advertisements but also informed parents about the appropriate
nutrition for their children. The aim was to analyse the communicative strategies
of these brands, between marketing and specialist knowledge dissemination. The
sub-corpus is therefore composed as follows.

Table 1. Distribution of productsin the sub-corpus.

Brand Nr. of Total Texts Product & Nr. of Texts/Product

Nestlé 59 KLIM 3
Nan 3
Nestum 8
Nido 18
Nesquik 20
Cerelac7

Danone 48 Nutricia 19
Aptamil 29

Abbott 57 Similac 26
Go & Grow 2
Pedialyte 1
Phenex-11
PediaSure 12
Glutarex 1
Pro-phree 1
Hominex 1
Cyclinex 1
Tyrex-11
Propimex-11

Ketonex-11
PureBliss 4
EleCare 2
Volu-feed 1
Calcilo1

Texts in Total 157

4.1. Nestlé

The first company considered in this chapter is Nestlé (n.d.). A multinational
food and beverage company that is headquartered in Vevey, Switzerland, and
was first founded in 1866 (http:/www.nestle.com). Its first product was infant
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formula but, since then, it has become one of the largest food companies known
globally, with a presence in almost every country and the acquisition of several
other brands, such as those included in the FORCCE Corpus, namely, KLIM,
Nan, Nestum, Nido, Nesquik and Cerelac, all specialized in infant formula,
supplements and young children’s several kinds of food.

Nestlé’s presence in the infant and children’s food market is indeed charac-
terized by the offer of a wide range of products designed to meet the nutritional
needs of babies and young children at different stages of development (ibid.). As
already mentioned, their key products include infant formula under the brands
Nan and Nido, which are designed for non-breastfeeding babies who, therefore,
need supplementation. KLIM is also a brand producing several kinds of pow-
dered milk for children from one year onwards or for toddlers, while baby food
is produced under brands such as Cerelac, which includes purees, cereals and
balanced meals. These products are commercialized for weaning babies, but
Nestlé also offers products specifically designed for toddlers and young children,
such as growing-up milks (e.g. Nido), snacks and supplements to support their
continued growth and development (ibid.). While most of these products often
focus on providing essential vitamins and minerals, Nesquik produces a variety
of flavoured milk products for older children, typically toddlers or even older
age groups. The most well-known product in the brand is the soluble powder
designed to be mixed with milk to create a chocolate, other flavoured drink or
Nesquik-flavoured cereals (ibid.).

4.2. Danone

The second company investigated in this chapter, Danone, is a global food and
beverage company. Its mission is to “bring health through food to as many
people as possible” (Danone World Food Company n.d.; https:/www.danone.
com/group/about-us/our-mission.html). The company was originally founded in
Barcelona (Spain) in 1919 but is currently headquartered in Paris (France). While
its first products were yoghurts to help children fight malnutrition (ibid.), today
Danone operates across several segments of the food market, including essen-
tial dairy and plant-based products, special or flavoured waters and specialized
nutrition. The latter focuses in particular on providing nutritional solutions for
vulnerable populations, including babies, young children and individuals with
specific health needs (https:/www.danone.com).

As regards the production of infant and children’s food, the company special-
izes in products that support the healthy growth and development during the
early years with the key categories included in the FORCCE Corpus of Aptamil
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and Nutricia. Aptamil, for instance, is a brand that produces infant formulas
that are scientifically developed to meet the nutritional requirements of infants
from birth onwards, while Nutricia specializes in foods and formulas for babies
and children with specific medical conditions or dietary needs such as allergies
or intolerances.

4.3. Abbott

The third and last company considered in this chapter is Abbott (n.d.) (https:/
www.abbott.com). The company is a global healthcare company specialized in
the production of health-related products such as diagnostics, medical devices,
infant formulas and children’s food and established pharmaceuticals. The com-
pany is headquartered in Abbott Park (Illinois, USA), but it has a global presence
in over 160 countries worldwide (ibid.). The company’s sector that deals with
infantand children’s food market is the Abbot Nutrition division. They produce
a range of science-based nutritional products that cater to infants and young
children. Their products are designed to support healthy growth and develop-
ment in early life with a specific focus on special dietary needs and children
with specific medical conditions that require specific nutritional supplements
and food in general (ibid.), as testified by the names of the brands included in
the FORCCE Corpus (see Table 1).

4.4. Method of Investigation

The collected small-scale corpus, investigated in three sub-corpora named
after the companies from which the materials were collected, was searched
by means of the software for corpus analysis WordSmith Tools Version 8 (Scott
2020). The software was used to examine the terminology of the material,
focusing on the accessibility of the information it provides. This assumption
is based on the fact that the material is primarily intended for parents with
infants and young children; therefore, the aim of the communication should
be to promote the products and to inform the public of their nutritional value,
ousting the competitors. Quantitative data from the corpus are used to conduct
a stylistic analysis on the corpus itself. Special emphasis is placed on evaluating
the frequency and occurrence of lexical words, such as nouns, considered as
indicators of domain-specific vs. popularizing terminology (cf. Gotti 2003).
The next step in the analysis, the qualitative one, aims to identify key terms
within the corpus that contribute to the “accessibility” of its content from the
lay audience’s perspective and to confirm the preliminary assumptions drawn
from quantitative data.
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5. Corpus-Based Analysis

This section provides the stylistic description of the “commercial” products
sub-corpus that comprises the main FORCCE Corpus. More specifically, Table 2
outlines the corpus’s quantitative aspects, namely, its stylistic features. Comparing
its characteristics with existing BNC data clarifies what kinds of features the
FoRCCE Corpus displays, considering both general language use and language
unique to the specific domain.

To understand Table 2 properly, we need to define its items within corpus lin-
guistics: “tokens”, in fact, refers to all the running words in a corpus; “types” refers
to the classes of words in the same corpus, while the acronym “STTR” stands for
“standardized type-token ratio” and indicates the normalized proportion between
the number of tokens and types. Interpreting this STTR value gets more support
from the “Average word length” figure, which tells us the average letter count of
words in the corpus. This is relevant because, in English, content words are generally
longer than grammatical words (Biber et al. 1999). Moreover, in corpus linguistics,
“standardized” typically means adjusting proportions based on a set benchmark.
Therefore, in the corpus under investigation, the software we used automatically
adjusted the STTR per 1,000 words. This happened when we compared our main
corpus to reference corpora of different sizes and also when we compared our
own sub-corpora, which varied slightly in size. This adjustment process ensures
that type-to-token ratios from different corpora are directly comparable. As Biber
et al. (1998: 263) point out, “when corpus-based studies examine the frequency of
features across texts and registers, it is important to make sure that the counts are
comparable. [...] "Normalisation’ is therefore a way to adjust raw frequency counts
from texts of different length so that they can be compared accurately”.

Table 2 also includes “Sentences” and “Average sentence length”, rounding out
our look at the corpus’s stylistic traits. These figures detail the sentence count and
their typical lengths, offering clues about the formality level of the material we
are analysing. Indeed, extensive previous research on larger English corpora has
established that spoken English tends to use fewer, shorter sentences. In contrast,
written English usually features more sentences, and they are generally longer
(Biber et al. 1998; Biber et al. 1999; McEnery & Wilson 2001; de Haan & van
Esch 2007; Egbert et al. 2022).

5.1. Corpus Analysis

The introduction provided in Section § has been useful to clarify the organization
of Table 2, which, reading from right to left, is organized as follows: the corpus of
“commercial” products as a whole (as investigated in this chapter, which will be
part of the larger FORCCE Corpus). Next, data appear for the Nestlé Sub-Corpus,
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followed by the Danone Sub-Corpus and the Abbott Sub-Corpus. Finally, the last
column provides figures for our reference corpus: the British National Corpus,
serving as the standard reference corpus for comparing the three sub-corpora.

Table 2. Quantitative data from the FORCCE Corpus and its sub-corpora.

“Commercial”
Products Corpus Nestlé Danone Abbott
(FORCCE) Sub-Corpus Sub-Corpus Sub-Corpus BNC

Tokens 64,063 17,073 8,352 38,559 97,860,872
Types 2,881 1,297 1,261 1,556 512,588
STTR 33.71 28.19 33.78 35.98 42.66
Average 5.01 4.85 5.41 4.99 4.68
word length
(characters)
Sentences 3,531 614 220 2,654 4,754,513
Average 15.57 14.00 31.17 12.60 20.59
sentence length

By comparing the statistics for the entire corpus and then for each of the three
sub-corpora against the chosen reference corpus, we can observe stylistic differ-
ences and similarities. To begin with the latter, the STTR of the Danone Sub-
Corpus and the Abbott Sub-Corpus show figures that are closer to the corpus
as a whole shows, indicating that the language employed is rich in word use.
Previous studies have indeed found that “a high type/token ratio suggests that a
text is lexically diverse” (Baker et al. 2006: 162). Therefore, since the corpus here
under investigation is much smaller than the BNC reference corpus but shows
similar STTRs, the figures point to a lexical richness of the former. These data
also suggest that the texts composing the main corpus and the two sub-corpora
that its documents are closer to popularizing texts than to specialist ones, which
should be semantically dense but lexically poor (Gotti 2003). Specialized texts, in
fact, are characterized by the preference for the use of lexical words and, more
specifically, of nouns over verbs (a specific feature of specialized discourse known
as “nominalization”; cf. Gotti 2003). In addition, the specialized lexical words used
in these texts are monoreferential, that is, their meaning is domain-specific to
that particular discipline. For this reason, specialist texts are characterized by the
repetition of terms to indicate domain-specific concepts, hence their semantic den-
sity, accompanied by lexical poverty since authors cannot use synonyms, which
might indicate different concepts in that specific discipline (ibid.). The presence
of a rich and varied vocabulary, indicated by the high STTR in the corpus (and
two of its three sub-corpora), seems to indicate that the language that is employed
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in this part of the FORCCE Corpus is closer to general language rather than to
domain-specific discourse, and it is also rich in lexical words (i.e. it is semanti-
cally dense but also lexically rich). Data from the Corpus are confirming data
already emerged in Cesiri (2025), namely that — unsurprisingly — corpus stylistic
data reveal the communicative aim of the companies that is of producing texts
whose content is accessible to a lay audience composed of parents and families of
the babies and young children to whom the products are aimed for; a common
tendency already seen in companies and international organizations and agencies
that wish to disseminate food- and nutrition-related specialist knowledge to the
same category of public (cf. Cesiri 2025).

The only exception seems to be Nestlé whose sub-corpus shows a much lower
STTR, therefore indicating a less varied lexical variety of language, pointing to a
specialized lexicon which, in turn, might suggest the use of domain-specific and
monoreferential terms that, as already mentioned, need to be repeated in a text
since they cannot be replaced with synonyms due to their specialized nature and
meaning that is unique to the semantic domain in which they are employed. All
these elements seem to suggest that the Nestlé Sub-Corpus is the most specialized
of the three sub-corpora under investigation.

Interesting data are revealed from the mean word length values. The main cor-
pus shows unexpectedly longer words than the BCN. The number of sentences is
clearly proportionate to their respective size, while it is again interesting to notice
that, despite showing features of general language for what concerns the vocabulary
used, the Danone Sub-Corpus surprisingly shows very long sentences. It has been
found that, in a corpus, this is an indicator of sentence complexity, namely, longer
sentences suggest that a corpus includes more complex sentences, which is typical
of a formal style, while shorter sentences are indicative of an informal, colloquial
style (de Haan & van Esch 2007: 198). However, while this is in contrast with the
Sub-Corpus’s STTR, it is in line with the average word length (5.41), which is the
highest among the three sub-corpora and significantly higher than the BNC. We
might interpret data from the Danone Sub-Corpus by hypothesizing that its texts
are written with long sentences, indicating a formal written style, while the words
they use, albeit lexically varied, are long and complex.

In conclusion, all three sub-corpora reveal some unexpected results from the
quantitative analysis: while Danone employs a formal writing style, it seems to use
non-specialist words; Nestlé, on the other hand, seems to prefer the employment
of a more specialist approach to communicate nutrition-related contents to its
target audience, while Abbot — the company that is oriented more towards health-
care and medicine rather than recreational food of the three companies — seems
the one to use the shorter sentences and less complex words in its sub-corpus.
The qualitative analysis in Section 5.2. will confirm or refute these preliminary
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interpretations on the communicative approaches by the three companies as
provided by the quantitative analysis.

5.2. Keyword Analysis

The qualitative analysis aims to examine the key keywords identified by means of
the corpus search. In corpus linguistics, keywords are defined as terms holding
particular significance within a specific corpus (Baker 2004). According to Baker
(2004: 346), in fact, “a word is key if its frequency in a text reaches or exceeds a
user-specified minimum, and its occurrence compared with a reference corpus
produces a statistically significant probability computed by an appropriate method”.

The study, however, focuses only on the terms that can be considered “key
keywords” (e.g. Scott 1997) in the three sub-corpora. Key keywords are terms
appearing at least a minimum number of times in a given corpus, showing how
many texts a keyword is identified as significant within the corpus investigated
(Baker 2004: 350). Therefore, given that the aim of the study is to identify patterns
in the specific linguistic choices in the three sub-corpora, selecting the termi-
nology that is truly relevant in the material composing the sub-corpora would
help to understand the strategies employed by the three companies to inform
the public on the correct infants’ and young children’s nutrition.

Moreover, the key keyword (henceforth referred to only as “keyword” or
“keywords”) analysis aims to ascertain whether the preliminary assumptions
of the quantitative analysis in terms of the stylistic description of the three
sub-corpora can be confirmed or rejected through the examination of the
key nouns used by the three companies. As a matter of fact, the keyword
analysis centres on nouns occurring a minimum of twenty times in each of
the three sub-corpora. Only the nouns were considered for investigation as
typical examples of domain-specific language and instances of a monorefer-
ential and nominalized terminology that can help differentiate a specialist
from a non-specialist or a popularizing text (cf. Section 5.1. and Gotti 2003).
Therefore, by looking at the kinds of nouns the three companies utilize with
greater frequency we can understand whether 1) the hypotheses formulated
concerning the specialist/popularizing language of the sub-corpora as indicated
by the figures in Table 1 can be actually confirmed and 2) the effectiveness of
the companies’ communicative strategies of the companies in disseminating
nutrition-related information to infants’ and young children’s parents when
using a specific kind of terminology can be ascertained.

Table 3 shows the keywords obtained from the search of the three sub-corpora.
As already mentioned, only nouns that occurred at least twenty times in the
corresponding sub-corpus were selected. In the table, the keywords are listed as
they were returned from the corpus search.
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Table 3. Key keywords in the three sub-corpora.

Nestlé Danone Abbott
Vitamin/Vitamins, Vitamin, Milk, Acid,  Vitamin/Vitamins, Mg, Mcg, Milk, Acid,
Nutrition, Serving/ Nutrition, QOil, Potassium, Formula/Formulas, Calcium,

Servings, Fat, Calcium,

Amount, Iron, Daily,
Months, Total, Nido,
Powder, Protein,
0z, Minerals, Food,
Ingredients, Acid,
Nesquik, Value,
Product/Products,
Sodium, Zinc, Sugars,
Infant, Calories,
Container, Diet,
Soy, Development,

Ingredient, Potassium,

Sulphate, Allergen/
Allergens, Oil,
Nutrient/Nutrients,
Day, Chocolate,
Corn, Acetate, Sugar,
Tbsp, Wheat, Bottle,
Probiotic/Probiotics,
Toddler, Age, Fibre,
Flavour, Strawberry,
Size, Dietary,

Advice, Baby, Low,
Carbohydrate, Facts,

Information, Riboflavin,

Cerelac, Cholesterol,
Cup, Package, Place,
Syrup, Cereals, Item,
Label, Preparation,
Growth, Health,
Nestum, Benefits,
Instructions, Lecithin,
Step, Taste, Whey,
Biotin, Child, Source,
Cholecalciferol

Sodium, Protein,
Children, Calcium,
Chloride, Sulphate,
Potassium,

Range, Mg, Food,
Growth, Dietary,
Management,
Infants, Product,
Purposes, Energy,
Phosphate
Supervision,
Riboflavin,
Ingredients,
Preterm, Biotin,
Allergy, Age, Acetate,
Monophosphate

Oz, Oil, Sulphate, Water, Chloride,
Feeding, Sodium, Ingredients, Protein,
Container, Infant/Infants, Soy, Powder,
Source, Choline, Instructions, Nutrition,
Phosphate, Store, Hydrochloride, Fat,
Similac, Magnesium, Iron, Bottle/Bottles,
Biotin, Cap, Riboflavin, Zinc, Copper,
Inositol, Lutein, Citrate, Manganese,
Baby, Children, Monophosphate,
Ascorbic, Health, Palmitate, Room
Temperature/Temperatures, Carnitine,
Directions, Hour/Hours, Lactose,
Taurine, Result, Eye, Ring, Total, Storage,
Doctor, Corn, Cows, Phosphorus,
Acetate, Kosher, Pyridoxine, Thiamine,
Tocopheryl, Development, Niacinamide,
Pantothenate, Phylloquinone, Halal,
Selenate, Brain, Gluten, Growth, Scoops,
lodide, Niacin, Amount, Hydroxide,
Calories, Carbonate, Chain, Cup,
Product, Weight, Level, Salt, Chromium,
Selenium, Hands, Carbohydrate,
Disodiud, Nucleotides, Thiamin,

Breast, Premature, Schizochytrium,
Microwave, Coconut, Refrigerator,
Safflower, Utensils, Value, Galactosemia,
Guide, lodine, Lecithin, Minerals, Oven,
Carotene, Failure, Foil, Supervision,
Syrup, Nipples, Rings, Sugars, Fibre,
Hygiene, Opening, Dairy, Hormones,
Surfaces, Feedings, Ascorbyl, Amounts,
Fluid, Measure, Molybdate, Whey, Birth,
Bones, Carrageenan, Monoglycerides,
Sensitivity, Tocopherols,

Triglycerides, Abbott, Diet, Dietary,
Fructooligosaccharides, Nutrient, Olein,
Palm, Preterm, Seconds, Toddlers,
Adenosine, Bitartrate, Cytidine,
Guanosine, Paediatrics, Sole, Sugar,
Supplement, Uridine
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As shown in Table 3, a few keywords are common to all three sub-corpora, while
others are used only in some, or in one, of them. In terms of the semantic fields
of the keywords, they pertain to the following domains:

- food and nutrition (nutrients, kinds of food, chemical elements or compounds
composing infant formula and baby food and so forth): for example, vitamin/
VITAMINS, DIET/DIETARY, SUGAR/SUGARS, FIBRE/FIBRES, SYRUP, CORN, CALCIUM, SOY,
ACETATE, etc.;

- groups of people/age groups: for example, BABY, TODDLER/TODDLERS, INFANT and
CHILDREN;

- instructional terms (i.e. keywords used to instruct parents how to properly
prepare formula or baby’s food): for example, INSTRUCTIONS, PRODUCT,
REFRIGERATOR, MICROWAVE, ROOM TEMPERATURE, €tC.

As for the distribution of the keywords in the three sub-corpora, the Nestlé
Sub-Corpus shows the use of keywords that belong to the three semantic
fields and are overall accessible to an audience of non-specialists with a few
notable exceptions that are constituted by the nouns RIBOFLAVIN, SULPHATE, BIO-
TIN and cHOLECALCIFEROL. These nouns might be opaque for the non-specialist
audience if not properly explained. The concordance analysis was conducted
in Section $5.3. will ascertain whether Nestlé’s website compensates for the
opaqueness of the term by providing its explanation to the parents accessing
the corresponding text.

The list of keywords in the Danone Sub-Corpus is significantly shorter, pro-
portionate to the size of the corpus. However, it shows the same trend noticed in
the Nestlé Sub-Corpus, namely, that nouns can refer to names of foods (miLk and
olL) or accessible terms (PRoDUCT and DIET), but they can also be domain-specific
terms such as CHLORIDE, SULPHATE, RIBOFLAVI and MONOPHOSPHATE, which might not
be understandable by the lay audience, if not properly addressed in the main
text. As in the previous case, Section 5.3. will conduct a concordance analysis
to see whether Danone’s website disseminates specialist knowledge by adopting
popularizing strategies and making these terms more accessible to parents.

The Abbott Sub-Corpus provides the longest list, in line with its size. In
this case, domain-specific terms outnumber general nouns, making the ter-
minology of the sub-corpus more similar to specialist language rather than
to popularizing discourse. Terms such as CHOLINE, HYDROCHLORIDE, INOSITOL
and paLmITATE might be completely opaque to the target audience, making the
texts inaccessible and, therefore, communication ineffective. The concordance
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analysis in Section $.3. will explain whether Abbot’s website clarifies these
terms for the target audience.

In conclusion, the keyword analysis has partially confuted the quantitative
analysis results. In that case, the figures from both the Nestlé and the Danone
Sub-Corpora indicated texts that were rich in word use but with traits typical of
formal written texts (long sentences and long words), therefore pointing towards
mixed results, which were confirmed by the keywords analysis in which general
terms are mixed with domain-specific terminology. The extent to which the
latter are explained to the target audience and, therefore, made accessible by the
websites will be revealed by the subsequent concordance analysis. The Abbot Sub-
Corpus, instead, contradicted the results from the quantitative analysis, which
suggested a corpus rich in word use (looking at the STTR), with texts made of
short sentences (the shortest value in the three sub-corpora) and relatively short
words. This suggested a rather popularizing approach in terms of communicative
style and the use of terms from general language. However, the keyword analysis
revealed that these short terms are indeed domain-specific, specialist nouns and
prevail over equally short general, non-specialist terms. This usage is in line with
the company’s main line of production, which is healthcare and medical products,
but it does not align with the website’s target audience and target customers of
the product, who are parents of infants and young children. As in the case of
the other two sub-corpora, Section 5.3, in which the concordance analysis is
conducted, will reveal whether these terms are explained (or not) to the target
audience of non-specialists.

5.3. Concordance Analysis

The terms to be investigated in the concordance analysis of the three sub-cor-
pora were chosen as case studies of the first four most recurrent keywords
occurring in the corresponding sub-corpora. Thus, the keywords searched in
the WordSmith Tools software Concordance tool were the following ones (as
extracted from Table 3).

- Nestlé Sub-Corpus: Riboflavin, sulphate, biotin and cholecalciferol.
- Danone Sub-Corpus: Chloride, sulphate, riboflavin and monophosphate.
- Abbott Sub-Corpus: Choline, hydrochloride, inositol and palmitate.

In the Nestlé Sub-Corpus, the search produced a total of 112 concordances. All
the searched keywords appear as listed ingredients composing the baby formula
or infant food with no corresponding note to explain their nutritional value,
definition or provenance. However, they are usually associated with another
component that they specify, as illustrated in examples 1)—4), which represent
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all the occurrences of the corresponding keywords found in the sub-corpus, one
for each keyword (emphases added):

vitamin B2 (riboflavin);
ferrous sulphate (iron);
vitamin B7 (D-Biotin);
vitamin D3 (cholecalciferol).

=

The examples show that the domain-specific nouns are associated with another term
that corresponds to the same ingredient indicated with its more commonly known
term. Linguistically speaking, these are all examples of the so-called juxtaposition
strategy, a defining technique that has been found to be very productive in popular-
ized texts, whereby “the specialized term is [typically] followed by its periphrasis with
the two separated by a comma, dash or parenthesis” (Gotti, M. (2008). Investigating
specialized discourse. Bern: Peter Lang: 209). Therefore, in this case, even though
no further comments or explanations are provided, parents are made aware of the
nature and nutritional value of the ingredients they are giving their children and,
as a consequence, communication is made accessible and transparent.

As far as the Danone Sub-Corpus is concerned, the eighty concordances
returned reveal some different results from the previous sub-corpus, even though
some keywords were the same. For instance, in the case of CHLORIDE, SULPHATE and
MONOPHOSPHATE, these terms are only listed as ingredients and never indicated in
their common names (unlike Example 2), for instance), nor does Danone provide
any explanation or definition (see examples 5) and 6), bold type added):

5. magnesium acetate, potassium chloride, high docosahexaenoic acid oil
trom Crypthecodinium cobnii and sugar;

6. magnesium hydrogen phosphate, ferrous sulphate and vitamin C;

7. Cytidine 5>>monophosphate.

As for the term RIBOFLAVIN, it is sometimes indicated alone (example 8), bold type
added) and sometimes with its corresponding common equivalent (example 9),

bold type added):

8. DL-alpha tocopherol, riboflavin and thiamin hydrochloride;
9. Riboflavin (B2)  0.19 mg/27 %.

The two examples refer to two different products, namely, example 8) is contained
in the list of ingredients of Nutricia Human Milk Fortifier, “a food for special
medical purposes for the dietary management of preterm infants under 1800 g”
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(https://www.nutricia.com/products/preterm/nutrilon-human-milk-fortifier.
html), while example 9) in Aptamil Profutura Growing Up Milk, “nutritionally
tailored for toddlers 1-2 years” (https:/www.nutricia.com/products/first-1000-
days/profutura.html). The two products are aimed at two different targets of
parents who are not likely to access both types of information. In addition,
example 8) is extracted from the list of ingredients, while example 9) is from the
product’s nutritional value table, so they are also reported on different parts of
the container. This lack of a homogenous way of reporting information on the
same part of the product’s container and on all the product does not make the
company’s communicative strategy efficient nor transparent, especially in con-
sideration of the fact that both products are for infants and toddlers in delicate
conditions or phases of their growth, so parents would need to access that kind
of information as easily as possible.

Finally, the search in the Abbott Sub-Corpus produced 387 concordances. As
in the previous cases, the four keywords searched were contained either in the
list of ingredients or in the tables with nutritional values. They are represented in
examples 10)-13), which report one example for each keyword and the first one
produced by the software in the concordance search (bold type added):

10. calcium phosphate, ascorbic acid, choline chloride and ferrous sulphate;
11. thiamine hydrochloride, pyridoxine hydrochloride and riboflavin;

12. potassium hydroxide, carrageenan, inositol, taurine and sucralose;

13. riboflavin, vitamin A palmitate and copper sulphate.

As we can see from the extracts in the examples, in neither case, however, were
they accompanied by their corresponding common term or any other explanation
that would give parents a clarification or any form of information concerning the
nature, origin or nutritional value of the substance, elements or ingredients they
are about to give to their children. Therefore, the communication produced by
Abbot in this case is neither transparent nor effective and is based solely on the
fact that the parents are entrusting their children’s nutrition during a delicate
stage of their lives to a specialized company.

6. Conclusions

The present study has investigated a corpus of “commercial” products, namely,
promotional materials written in English collected from the websites of three
companies (Nestlé, Danone and Abbott) specialized in infant and baby food.
The aim of the analysis was to investigate the communicative strategies used by
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these companies and whether they managed to effectively transmit nutrition-re-
lated specialist knowledge concerning their products to the children’s parents.
The quantitative part of the analysis revealed that the Nestlé and the Danone
Sub-Corpora showed mixed results, revealing communicative strategies that
indicate a language typical of a formal written style, but with a terminology
that points to general terms. This was later confirmed by the qualitative analysis
that showed how the keywords in both sub-corpora included both general terms
and specialist nouns, which the concordance analysis revealed to be explained to
the parents by means of the juxtaposition strategy, a defining technique typical
of popularizing text. This was interpreted as an indicator that favours effective
and accessible communication between the company and the target audience
of non-specialists who are made aware of the composition, in terms of nutrients
and nutritional value, of their children’s special food, especially in the case of
preterm babies or of toddlers with medical conditions. As for Abbot, a company
specialized in medical nutrition and healthcare devices, the quantitative data
indicated a corpus that used short sentences and short words, all elements that
could be signals of a popularizing language. On the contrary, the qualitative
investigation revealed opposite data and the keywords revealed that domain-
specific terms are used with no explanation or juxtaposition strategy, despite the
fact that the website addresses parents and the wider audience. Therefore, the
company’s communicative strategy to communicate the nutritional value of its
products appears ineffective, and this was all the more surprising considering
that most of its products are devised for infants and young children with specific
conditions such as preterm babies or food intolerances, so informing parents of
the nutritional composition of the products through a transparent terminology
and accessible information should be the company’s priority, which, however,
does not transpire from the present analysis.

Future research will integrate the results of the present study into the main
FoRCCE Corpus and the larger SPIN2023 Project. Moreover, it will examine the
nature of food-related communication directed at children across a more compre-
hensive range of media, encompassing traditional formats such as television and
print, as well as other contemporary digital platforms such as social media and
websites of other companies. A primary objective will be to ascertain how these
communicative strategies manifest and diverge across various genres. For example,
the presentation of food within “technical” products, a category defined by the
project to include items such as cookbooks and food blogs, which has already
been anticipated to differ significantly from its depiction in “commercial” prod-
ucts like advertisements and social media campaigns, or within “institutional”
products, which include guidelines issued by health organizations.
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To achieve a comprehensive understanding, future projects will employ inte-
grated methodological frameworks. This involves the application of corpus lin-
guistics for detailed language analysis, critical discourse analyses to investigate
underlying messages and power structures and multimodality to consider the
interplay of textual, visual and other communicative elements within the col-
lected materials (as already tested in Cesiri 2025). The synergistic application of
these three methodologies to the diverse array of products within the FORCCE
Corpus represents a novel and significant contribution to the field.

Finally, the overarching aim is to advocate for and contribute to the develop-
ment of more health-conscious and inclusive strategies to narrate and represent
food and nutrition to children. This entails not only the promotion of sound
nutritional practices but also ensuring that these representations align with
contemporary societal values and actively address and counteract anachronistic
gender stereotypes identified in prior research (e.g. Cesiri 2022, 2025). The ongoing
compilation and analysis of materials for the FORCCE Corpus will serve as the
empirical foundation for these future investigations. For a more detailed expo-
sition, Chapter 5, in which this study is situated, provides a thorough overview
of the FORCCE Corpus and its methodological compilation.

Bibliography

Abbott Laboratories. (n.d.). https:/www.abbott.com/, accessed 9 May 2025.

Almerico, G. M. (2014). ‘Food and Identity: Food Studies, Cultural, and
Personal Identity’, Journal of International Business and Cultural Studies, 8, 1.

Anderson, E. (2005). Everyone Eats. Understanding Food and Culture. New York:
New York University Press.

Baker, P. (2004). ‘Querying Keywords. Questions of Difference, Frequency, and
Sense in Keywords Analysis’, Journal of English Linguistics, 32 (4), 346-359.

Baker, P., Hardie, A., and McEnery, T. (2006). A Glossary of Corpus Linguistics.
Edinburgh: Edinburgh University Press.

Biber, D., Conrad, S., and Reppen, R. (1998). Corpus Linguistics. Investigating
Language Structure and Use. Cambridge: Cambridge University Press.

Biber, D., Johansson, S., Leech, G., Conrad, S., and Finegan, E. (1999). The
Longman Grammar of Spoken and Written English. London: Longman.

Bradley, P. (ed.) (2016). Food, Media and Contemporary Culture. The Edible Image.
Basingstoke: Palgrave Macmillan.

Cesiri, D. (2017). ““Haha, What a Twit I Am”™: The Construction of a Social
Identity in the Comments Sections of UK Food Blogs’, TOKEN: Journal of
English Linguistics, 6, 109-132.

————(2019). ‘Philosophical Tenets in the Construction of Culinary Discourse:
The Case of British Celebrity Chefs’ Websites’, Poetics, 74, Article No. 101364.


https://www.abbott.com/

ADAPTING FOOD-RELATED COMMUNICATION FOR CHILDREN

————(2020). The Discourse of Food Blogs. Multidisciplinary Perspectives.
London: Routledge.

————(2022). ‘“The Representation of Baby Food Advertisements in the UK
and the US from the Late 1880s to the 1940s’, Childhood in the Past, 15 (2),
96-104.

———— (2024a). ‘Culinary Recipes in English and in Italian: An Update on the
Structural Features of the Genre Between Stability and Change’, Agon, 42
(July—September), 102-129.

————(2024b). ‘Positioning the Self in Blog Posts. A Corpus-Based Investigation
of Food Blogs in English’, Iperstoria, 23, 244-260.

———— (2025). Communicating Food to Children: Linguistic and Socio-Cultural
Perspectives. New York: Routledge.

Cherry, E., Ellis, C., and DeSoucey, M. (2011). ‘Food for Thought, Thought for
Food: Consumption, Identity, and Ethnography’, Journal of Contemporary
Ethnography, 40 (2), 231-258.

Chiaro, D., and Rossato, L. (2015). ‘Food and Translation, Translation and
Food’, Translator, 21 (3), 237-243.

Conner, M., and Armitage, C. J. (2002). The Soctal Psychology of Food.
Buckingham: Open University Press.

Counihan, C. M., and Kaplan, S. L. (eds) (1998). Food and Gender: Identity and
Power. London: Routledge.

Counihan, C. M., Ven Esterik, P., and Julier A. P. (eds) (2019). Food and Culture.
A Reader. 4th edition. New York: Routledge.

Danone World Food Company. (n.d.). https://www.danone.com/, accessed
9 May 2025.

de Haan, P., and van Esch, K. (2007). ‘Assessing the Development of
Foreign Language Writing Skills: Syntactic and Lexical Features’.

In E. Fitzpatrick (ed.), Corpus Linguistics Beyond the Word: Corpus Research
From Phrase to Discourse, pp. 185-202. Amsterdam and New York: Brill
Rodopi.

De Jans, S., Spielvogel, I., Naderer, B., and Hudders, L. (2021). ‘Digital Food
Marketing to Children: How an Influencer’s Lifestyle Can Stimulate
Healthy Food Choices Among Children’, Appetite, 162, 105182.

Desjardin, R. (2021). ‘Food and Translation’. In Y. Gambier and L. van
Doorslaer (eds), Handbook of Translation Studies, pp. 87-92. New York:
Benjamins.

Diemer, S., and Frobenius, M. (2013). “‘When Making Pie, All Ingredients Must
Be Chilled, Including You: Lexical, Syntactic and Interactive Features in
Online Discourse — A Synchronic Study of Food Blogs. In C. Gerhardt,

M. Frobenius, and S. Ley (eds), Culinary Linguistics: The Chefs Special,
pp. 53-81. Amsterdam: John Benjamins.

Eckert, P., and McConnell-Ginet S. (2003). Language and Gender. Cambridge:
Cambridge University Press.

87


https://www.danone.com/

88

DANIELA CESIRI

Egbert, J., Biber, D., and Gray, B. (2022). Designing and Evaluating Language
Corpora: A Practical Framework for Corpus Representativeness. Cambridge:
Cambridge University Press.

Frerichs, L., Intolubbe-Chmil, L., Brittin, J., and Teitelbaum, K. (2016).
‘Children’s Discourse of Liked, Healthy, and Unhealthy Foods’, Journal of
the Academy of Nutrition and Dietetics, 116 (8), 1323-1331.

Garzone, G. (2017). ‘Il Genere “Ricetta” in Lingua Inglese: Dalla Tradizione Al
Food Blog Tra Stabilita ed Evoluzione’. In I. Bajini, M. V. Calvi, G. Garzone,
and G. Sergio (eds), Parole per mangiare. Discorsi e culture del cibo, pp. 37-56.
Milano: LED.

Gerhardt, C., Frobenius, M., and Ley, S. (eds) (2013). Culinary Linguistics: The
Chefs Spectal. Amsterdam: John Benjamins.

Gorlach, M. (2004). Text Types and the History of English. Berlin: Mouton de
Gruyter.

Gotti, M. (2003). Specialized Discourse: Linguistic Features and Changing
Conventions. Bern: Peter Lang.

Gunter, B. (2016). Food Advertising. Basingstoke: Palgrave Macmillan.

Innes, S. A. (2006). Secret Ingredients: Race, Gender, and Class at the Dinner
Table. Basingstoke: Palgrave.

Jackson, P., and Meah, A. (2019). ‘Taking Humour Seriously in Contemporary
Food Research’, Food, Culture, Society, 22 (3), 262-279.

James, A., Kjorholt, A., and Tingstad, V. (eds) (2009). Children, Food and
Identity in Everyday Life. Basingstoke: Palgrave Macmillan.

Jenkin, G., Madhvani, N., Signal, L., and Bowers, S. (2014). ‘A Systematic
Review of Persuasive Marketing Techniques to Promote Food to Children
on Television’, Obesity Reviews, 15 (4), 281-293.

Johnston, J., Weiler, A., and Baumann, S. (2022). ‘The Cultural Imaginary of
Ethical Meat: A Study of Producer Perceptions’, Journal of Rural Studies, 89,
186-198.

Linn, S., and Novosat, C. L. (2008). ‘Calories for Sale: Food Marketing to
Children in the Twenty-First Century’, The Annals of the American Academy
of Political and Social Science, 615 (1), 133-155.

Lupton, D., and Feldman, Z. (eds) (2020). Digital Food Cultures. New York:
Routledge.

Matwick, K. (2017). Language and Gender in Female Celebrity Chef
Cookbooks: Cooking to Show Care for the Family and for the Self’, Critical
Discourse Studies, 14 (5), 532-547.

McEnery, T., and Wilson, A. (2001). Corpus Linguistics. Edinburgh: Edinburgh
University Press.

Moshenska, G. (2019). Material Cultures of Childhood in Second World War
Britain. New York: Routledge.

Nestlé. (n.d.). hteps:/www.nestle.com/, accessed 9 May 2025.


https://www.nestle.com/

ADAPTING FOOD-RELATED COMMUNICATION FOR CHILDREN

Neuhaus, J. (2003). Manly Meals and Mom’s Home Cooking: Cookbooks and
Gender in Modern America. Baltimore, MD: Johns Hopkins University Press.

Neufeld, L. M., Andrade, E. B., Suleiman, A. B., Barker, M., Beal, T., Blum, L.
S., et al. (2022). ‘Food Choice in Transition: Adolescent Autonomy, Agency,
and the Food Environment’, The Lancet, 399 (10320), 185-197.

Newman, N., and Oates, C. J. (2015). ‘Parental Mediation of Food Marketing
Communications Aimed at Children’, International Journal of Advertising, 33
(3), 579-598.

Pilaf, L., Kvasni¢kovd Stanislavskd, L., and Kvasnicka, R. (2021). ‘Healthy Food
on the Twitter Social Network: Vegan, Homemade, and Organic Food’,
International Journal of Environmental Research and Public Health, 18 (7), 381S.

Rutsaert, P., Regan, A., Pieniaka, Z., McConnon, A., Moss, A., Wall, P., and
Verbeke, W. (2013). ‘The Use of Social Media in Food Risk and Benefit
Communication’, Trends in Food Science & Technology, 30 (1) 84-91.

Scott, M. (1997). ‘PC Analysis of Keywords — And Key Key Words’, Systen,

25 (2), 233-245.

———— (2020). WordSmuth Tools Version 8. Stroud: Lexical Analysis Software.

Shepherd, J., and Shepherd, J. (2014). 1950s Childhood: Growing Up in Post-War
Britain. London: Bloomsbury.

Supporting Principal INvestigators (SPIN). (n.d.). https:/www.unive.it/
pag/31926/, accessed 9 May 2025.

Tovares, A., and Gordon, C. (eds) (2022). Identity and Ideology in Media Food
Discourse. London: Bloomsbury.

Weintraub Austin, E., Austin, B. W., French, B., and Cohen, M. A. (2018).
‘The Effects of a Nutrition Media Literacy Intervention on Parents’ and
Youths’ Communication about Food’, Journal of Health Communication,

23 (2), 190-199.

89


https://www.unive.it/pag/31926/
https://www.unive.it/pag/31926/







Notes on Contributors

DanieLa CEsirl is Associate Professor of English language, linguistics and trans-
lation in the Department of Linguistics and Comparative Cultural Studies,
“Ca’ Foscari” University of Venice. Her research interests include ESP/EAP and
studies in corpus linguistics, discourse analysis, computer-mediated commu-
nication, food studies and pragmatics. Her book-length publications include
the monographs: Nineteenth-Century Irish English: A Corpus-Based Linguistic and
Discursive Analysis (2012, Mellen Press), The Discourse of Food Blogs: Multidisciplinary
Perspectives (2020 — winner of the 2022 AIA Senior Book Prize in the field of
English Language and Linguistics), Communicating Food to Children: Linguistic
and Socio-Cultural Perspectives (2025), and the textbook Variation in English Across
Time, Space and Discourse (2015).

EmiLia D1 MartiNo is Full Professor of English language and translation at the
Suor Orsola Benincasa University of Naples. Her research falls within the “third
wave” of sociolinguistic variation studies, examining the social significance of
style and the media representation of social actors, focusing particularly on the
intersections of class and gender. She studied for a BA in Modern Languages and
Literatures at the Orientale University of Naples, obtained an MA in Education
from the University of East Anglia and earned a PhD in English Language at the
Federico II University of Naples. Her recent monograph, Indexing ‘Chav’ on Social
Media: Transmodal Performances of Working-Class Subcultures (Palgrave Macmillan,
2022), was shortlisted for the 2024 ESSE Book Award.

WALTER GIORDANO is Associate Professor of English language at the Universita degli
Studi di Napoli “Federico II”, where he has held the chair of Business English
since 2007. His main research interests are LSP, with a particular concentration



136

CONTRIBUTORS

on business communication, advertising and financial discourse. His most
recent publications focus on advertising and on financial discourse: Expanding
Communication Expectations: Examining Audience Understanding of Scripts Through
Fold and Swap Strategies (2023, with St Amant K.), Scripting the Communication
Strategy for Mineral Water Advertising in the USA (2023, with Ammendola E.),
Textual and Visual Distractors/Catalyzers in Advertising (2022), Ethics and Accessibility
to Knowledge in Prescription Drug Commercials in the USA (2020) and Communication
Strategies and Crisis Management in 2015-2016 Volkswagen CEO Letters to Shareholders
(2019). He is also a business consultant, and he is specialized in training business
professionals and corporate personnel.

Sterania M. Macr (PhD, Lancaster University, UK) is Full Professor of English
linguistics at the University of Bergamo and Fulbright Distinguished Chair at
the University of Pittsburgh, Pennsylvania (USA). At the University of Bergamo,
she is Coordinator of the MA in Text Sciences and Culture Enhancement in the
Digital Age and, Director of CERLIS. She currently serves on the Executive Board
of Critical Approaches to Discourse Analysis across Disciplines (CADAAD). Her
recent publications include the monographs: Translating Tourism (2025, Routledge,
co-authored with Cinzia Spinzi) and Evidentiality in the Genre of Medical Posters
(2022, Peter Lang), as well as the co-edited volumes The Routledge Handbook
of Discourse and Disinformation (2023) and The Routledge Handbook of Scientific
Communication (2022).

Sivia Masi, PhD, is Associate Professor of English language, translation and
linguistics at the Department of Philology, Literature and Linguistics, University
of Pisa, where she teaches in the degree programmes in languages, literatures
and international communication, in digital humanities and in the Master’s
degree in linguistics and translation. Her research interests include contras-
tive lexical semantics and pragmatics, text linguistics and discourse analysis,
scientific popularization and translation. Her work has appeared in national
and international journals and in edited collections, addressing topics such as
formulaic language in film dubbing, culture-bound items in dubbing and in the
translation of children’s literature and metadiscourse in scientific popularization.
More recent research centres on the role of multimodality in the discourse of
popularization — especially in TED Talks and children’s non-fiction, as well as
in English-language learning.

VaLeriA ReGal (PhD, University College London, UK) is a discourse analyst
and a certified English-to-Italian translator, with a background in international



CONTRIBUTORS

corporate communication. She holds specialization in literary translation from
the University of Venice and a degree with honours in modern languages from
the University of Bologna. She is currently an adjunct professor and a tutor
at the University of Bologna. She has participated in several research projects
with University College London, the University of Bologna, the University of
Turin and University Ca’ Foscari (Venice). She is currently a member of the
Editorial Board of the Media Ecology journal New Explorations: Studies in Culture
and Communication. She specializes in qualitative discourse analysis, with a
focus on multimodality. Her work, which includes articles of literary criticism,
translations and works on discourse analysis, has been published with John
Benjamins, Routledge, Peter Lang, Stockholm University Press and Tangram.

137






Index

Abbott 32, 37, 68, 73,75, 77, 80, 81, 82, 84,
98, 130

Abel & Cole 5, 18, 22

Acceptability xvii, 109, 110, 114, 115, 119, 124

Accessible positioning 9

adolescents 67, 70, 72, 92

adjectives 50, 54, 57, 59-61,

advertisements xii, xiii, xv, xvi, 1, 14, 15,
26-29, 31, 32-39, 47, 70, 72, 73, 85, 101, 130

Advertising xii, xiii, xiv, 1-24, 25-30, 32-36,
40, 94, 99, 130

Agha, Asifxiii, 1, 4, 5, 14

Algorithm, algorithmic, 93

Alice 112, 115

alliteration 52, 56, 64-66, 117, 121, 130

allusions 109, 110, 121

Aptamil 73, 74, 75, 84, 99

armchair tourism/travel 46, 58, 61, 130

Aspirational class 2, 7, 10-14, 16, 19,
20-23, 129

Aspirational positioning 9

attitude(s) 45, 47, 54, 61, 133

Bias 93, 98

blending 52, 53

Blog xi, xvi, 69, 70, 72, 91, 92, 94, 95, 96,
102, 103

Borodo, M. 107, 108

Bourdieu, P. 8, 50, 59

Brand xiii, xiv, 25-27, 29, 32, 34-41, 92,
98-102, 130

Carroll, L. 112, 115

Cerebelly 99

Cerelac 101

challenges 103, 105, 107, 119, 120

characterization 107, 110, 115, 119

Chef xvi

children 12-17, 27, 45-65, 35-38, 67-69, 70-75,
78, 80-86, 131, 132

children’s literature xvi, 105-109, 112, 123,
129, 130, 132

classics 106, 108, 111, 112, 127

Collodi, C. 17, 112-114, 124

collocations 49, 61

Commercial products 15, 68, 72, 76, 77,
84, 85

Compilation process 94, 131

Concordance 82, 83, 84

Concordance analysis 81, 82, 85

concordances 49, 83, 84

constraints 16, 116, 123, 124

consumption behaviours 14, 45, 46, 48, 52,
60, 61, 132

Corpora 16, 75-82, 85

Corpus 14, 15, 16, 17, 67-86, 91

Corpus linguistics 14, 70, 76, 79, 86, 129-132

corpus linguistics (CL) 45, 49, 63

creativity 107, 124, 125

critical discourse analysis (CDA) 14, 45, 47,
50, 63, 64, 130, 132

Cultural capital 2, 4, §, 8, 10, 12, 13, 15,
17-22

cultural narratives 51, 53

cultural significance 45, 48

cultural storytelling 45, 50

culture xi, xii, xiii, 45-48, 50-63, 105,
108-111, 113, 117, 122, 125, 126, 130, 133

Currid-Halkett, E. 2, 12

Danone 68, 72-74, 77, 78, 80-85, 99, 130

Dataset 93, 94, 131

Daylesford Dairy 11, 18, 21, 22

De Beaugrande, R. and Dressler, U. W. 108,
109, 126

Di Martino, E. 4, 6, 8

Discourse Analysis 13, 14, 91-93

edutainment 107, 119, 124, 126

Ella’s Kitchen 18, 20-22, 100

emotional engagement 52, 58, 60, 61

Enregisterment xiii, 1, 3, 14, 22, 130

Epstein, B. J. 13, 107-109, 126

enumeration 45, 55, 56, 58, 60

evaluation 54, 62

evaluative adjectives/language 14, 46, 54,
58-61

expressive potential xvi, 107, 108, 123



140

INDEX

Facebook 92, 93, 95-97
family-friendly tourism discourse xiv, 46, 58
fiction xvii, 105-108, 112, 119, 123, 131
Fold and Swap 27-30, 34-41, 130, 131
FoRCCE Corpus 14, 15, 16, 17, 68-86,
130, 131
Food 11-17, 26-40, 45-65, 68-85, 105-115, 117-
121, 123-127, 130-133
Food communication 11-17, 68-86, 133
food consumption 12, 58, 130
food discourse 11-17, 45, 47, 48, 51
Food marketing xii, xiii, xv, 3, 13, 14, 15
Food-related communication 11-17
Foodie 2, 17, 18, 19, 20, 21, 22, 130
frequency lists 49
functions 17, 105, 107-111, 113, 119, 123, 124

Gal,S. 1,3
Gender stereotypes 86
Gerber 101

humour 47, 48, 53, 62

Identities 1,2, 3, 5, 6,7, 8, 9, 10, 12, 13, 14,
18, 19, 20, 21, 22, 23

identity/identities 11, 13, 14, 16, 17, 45-52,
62, 64,130

idioms 109

Indexicality xiii, 1, 2, 14, 22, 130

Inconspicuous consumption 2, 12, 14, 18,
21,22

infancy 72

Infants xii, 68, 72-75, 79-85, 130

information xvi, 112, 114, 119, 120, 121, 122,
125, 126, 131

informativity 109, 110, 119, 122

Innocent Drinks 10, 11

Inspirational positioning 2, 10, 11

Instagram 31-33, 37, 92, 93, 95-97, 130

Institution xv, xvi

institutional 93, 95, 97

Institutional products xvi, 71, 72, 85,

intensifiers 54, 61

intentionality xvii, 109, 110, 115

intercultural curiosity 45, 46, 48, 52, 58, 60,
61, 130

keyness statistics 49, 63
Keyword 79, 83, 84
keywords 48, 49, 63, 79-85
Keyword analysis 79, 82
Kress, G. xiii, 1, 6, 14, 33

language socialization xiii, 62, 133
Leeuwen, T. van xiii, 1, 6, 14, 33
lexical choices xiv, 45, 60

Little Dish 10, 11, 21, 22

Little Spoon 100

Marketing xii-xv, 31, 67, 70, 71, 73

McDonald’s 21, 22

Media xi-xiii, xv, xvi, 67, 69, 70-72, 85,
132,133

Merlini Barbaresi, L. 110, 113, 126, 127

Metaphor(s) 35, 45, 50, 56-60

Monoreferential 77-79

Moralised consumption 4, 6, 17, 21

Multimodal discourse analysis xiii,

multimodal relations 119

Multimodality 70, 72, 86, 129

Nan 101

Nesquik 101-102

Nestlé 68, 72-74, 76-78, 80-82, 84, 85, 100,
101, 103, 130

Nestum 101

Nido 102

non-fiction xvii, 105-108, 111, 119,
123-127, 131

Nutricia 100

nutrition xiii-xvi, 68, 70, 72-76, 78-81, 84-86

Nye, J. 6

parents xv, xvi, 26-28, 36, 37, 67, 70, 72, 73,
75,78, 79, 81-85, 131

Parenting 2, 3, 4, 8, 13, 14, 17, 20, 21, 22,
23,129

Peirce, C. S. 1, 3, 14

Piccolo 15, 21, 22

Pinocchio xvii, 108, 111-113, 115, 124-127

playfulness 110, 114-116, 119, 121, 122,
124, 130

Popularization 75, 77, 79, 81-83, 85



Popularizing language 75, 77, 79, 81-83, 85

positive associations 47, 48, 130

‘Premium’ food 2, 4, §, 8, 13, 15, 16, 17, 18,
21,22,23

references 105, 106, 118, 121, 122
replacements 113, 115, 117
repetition 47, 52, 53, 54, 56, 65
rhyme 52, 53, 56, 65, 66

semantic prosody xiv, 46, 48, 51, 54, 57,
58, 61

Semiotic strategies 1-24, 129

sensory appeal 46, 48, 50, 54, 55, 131

Shibboleths 8, 19, 20

Silverstein, M. xiii, 1, 2, 8, 14, 19

snack culture xiv, 51, 55, 57

Social hierarchies xiii, 8, 129

Social media xiii, xv, xvi, 67, 70, 77, 85,
92-96, 132

socialization 13, 46, 61, 62, 63, 133

Soft power 6, 23

INDEX

SPIN2023 Project xv, xvii, 68, 71, 72, 85
Stylistic analysis 75-79

tourism xiv, 45-48, 50, 51, 53-55, 57-64, 130

tourism discourse xiv, 46, 50, 54, 55, 60, 61,
63, 130

tourism promotion 45, 48, 130

translations xiii, xvi, 17, 107-109, 111-113,
115, 116, 121, 124, 126, 127, 129, 131, 132

Van Coillie, J. 105, 126, 127
Veblen, T. 2, 12

Verbal language 1, 2, 8, 9, 14, 17
Visual language xiii, xiv, xvii, 130

Website xv, xvi, 97-101
Whole Foods 9, 10, 11, 18, 22
WOrdplay 109, 114, 116, 118, 121, 122, 130

Yoga mom 2, 3,4, 5,6,7,8,14,23,129
YouTube 13, 92-94, 97, 103

141






Linguistic Insights

Studies in Language and Communication

This series aims to promote specialist language studies in the fields of linguistic
theory and applied linguistics, by publishing volumes that focus on specific as-
pects of language use in one or several languages and provide valuable insights
into language and communication research. A cross-disciplinary approach is
favoured and most European languages are accepted.

The series includes two types of books:

— Monographs — featuring in-depth studies on special aspects of language
theory, language analysis or language teaching.

— Collected papers — assembling papers from workshops, conferences or
symposia.

Each volume of the series is subjected to a double peer-reviewing process.

Vol. 1 Maurizio Gotti & Marina Dossena (eds)
Modality in Specialized Texts. Selected Papers of the 1st CERLIS Conference.
421 pages. 2001. ISBN 3-906767-10-8 - US-ISBN 0-8204-5340-4

Vol. 2 Giuseppina Cortese & Philip Riley (eds)
Domain-specific English. Textual Practices across Communities and Classrooms.
420 pages. 2002. ISBN 3-906768-98-8 - US-ISBN 0-8204-5884-8

Vol. 3 Maurizio Gotti, Dorothee Heller & Marina Dossena (eds)
Conflict and Negotiation in Specialized Texts. Selected Papers of the 2nd
CERLIS Conference.
470 pages. 2002. ISBN 3-906769-12-7 - US-ISBN 0-8204-5887-2

Vol. 4 Maurizio Gotti, Marina Dossena, Richard Dury, Roberta Facchinetti &
Maria Lima
Variation in Central Modals. A Repertoire of Forms and Types of Usage in Middle
English and Early Modern English.
364 pages. 2002. ISBN 3-906769-84-4 - US-ISBN 0-8204-5898-8

Editorial address:

Prof. Maurizio Gotti  Universita di Bergamo, Dipartimento di Lingue, Letterature e
Culture Straniere Piazza Rosate 2, 24129 Bergamo, Italy.
Fax: + 39 035 2052789, E-Mail: m.gotti@unibg.it


https://m.gotti@unibg.it

Vol. 5 Stefania Nuccorini (ed.)
Phrases and Phraseology. Data and Descriptions.
187 pages. 2002. ISBN 3-906770-08-7 - US-ISBN 0-8204-5933-X

Vol. 6 Vijay Bhatia, Christopher N. Candlin & Maurizio Gotti (eds)
Legal Discourse in Multilingual and Multicultural Contexts. Arbitration Texts
in Europe.
385 pages. 2003. ISBN 3-906770-85-0 - US-ISBN 0-8204-6254-3

Vol. 7 Marina Dossena & Charles Jones (eds)
Insights into Late Modern English. 2nd edition.
378 pages. 2003, 2007. ISBN 978-3-03911-257-9 - US-ISBN 978-0-8204-8927-8

Vol. 8 Maurizio Gotti
Specialized Discourse. Linguistic Features and Changing Conventions.
351 pages. 2003, 2005.ISBN 3-03910-606-6 - US-ISBN 0-8204-7000-7

Vol. 9  Alan Partington, John Morley & Louann Haarman (eds)
Corpora and Discourse.
420 pages. 2004. ISBN 3-03910-026-2 - US-ISBN 0-8204-6262-4
Vol. 10 Martina Mollering
The Acquisition of German Modal Particles. A Corpus-Based Approach.
290 pages. 2004. ISBN 3-03910-043-2 - US-ISBN 0-8204-6273-X
Vol. 11 David Hart (ed.)
English Modality in Context. Diachronic Perspectives.
261 pages. 2003. ISBN 3-03910-046-7 - US-ISBN 0-8204-6852-5
Vol. 12 Wendy Swanson
Modes of Co-reference as an Indicator of Genre.
430 pages. 2003. ISBN 3-03910-052-1 - US-ISBN 0-8204-6855-X
Vol. 13 Gina Poncini
Discursive Strategies in Multicultural Business Meetings. 2nd edition.
338 pages. 2004, 2007. ISBN 978-3-03911-296-8 - US-ISBN 978-0-8204-8937-7
Vol. 14 Christopher N. Candlin & Maurizio Gotti (eds)
Intercultural Aspects of Specialized Communication. 2nd edition.
369 pages. 2004, 2007. ISBN 978-3-03911-258-6 - US-ISBN 978-0-8204-8926-1
Vol. 15 Gabriella Del Lungo Camiciotti & Elena Tognini Bonelli (eds)
Academic Discourse. New Insights into Evaluation.
234 pages. 2004. ISBN 3-03910-353-9 - US-ISBN 0-8204-7016-3
Vol. 16 Marina Dossena & Roger Lass (eds)
Methods and Data in English Historical Dialectology.
405 pages. 2004. ISBN 3-03910-362-8 - US-ISBN 0-8204-7018-X
Vol. 17 Judy Noguchi
The Science Review Article. An Opportune Genre in the Construction of Science.
274 pages. 2006. ISBN 3-03910-426-8 - US-ISBN 0-8204-7034-1
Vol. 18 Giuseppina Cortese & Anna Duszak (eds)
Identity, Community, Discourse. English in Intercultural Settings.
495 pages. 2005. ISBN 3-03910-632-5 - US-ISBN 0-8204-7163-1
Vol. 19 Anna Trosborg & Poul Erik Flyvholm Jergensen (eds)
Business Discourse. Texts and Contexts.
250 pages. 2005. ISBN 3-03910-606-6 - US-ISBN 0-8204-7000-7



Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

20

21

22

23

24

25

26

27

28

29

30

31

32

33

Christopher Williams

Tradition and Change in Legal English. Verbal Constructions in Prescriptive
Texts. 2nd revised edition.

216 pages. 2005, 2007. ISBN 978-3-03911-444-3.

Katarzyna Dziubalska-Kolaczyk & Joanna Przedlacka (eds)
English Pronunciation Models: A Changing Scene. 2nd edition.
476 pages. 2005, 2008. ISBN 978-3-03911-682-9.

Christidn Abello-Contesse, Rubén Chacén-Beltrdn, M. Dolores Lépez-Jiménez
& M. Mar Torreblanca-Lépez (eds)

Age in L2 Acquisition and Teaching.

214 pages. 2006. ISBN 3-03910-668-6 - US-ISBN 0-8204-7174-7

Vijay K. Bhatia, Maurizio Gotti, Jan Engberg & Dorothee Heller (eds)
Vagueness in Normative Texts.
474 pages. 2005. ISBN 3-03910-653-8 - US-ISBN 0-8204-7169-0

Paul Gillaerts & Maurizio Gotti (eds)
Genre Variation in Business Letters. 2nd printing.
407 pages. 2008. ISBN 978-3-03911-681-2.

Ana Maria Hornero, Marfa José Luzén & Silvia Murillo (eds)
Corpus Linguistics. Applications for the Study of English. 2nd printing.
526 pages. 2006, 2008. ISBN 978-3-03911-726-0

J. Lachlan Mackenzie & Marf{a de los Angeles Gbmez-Gonzilez (eds)
Studies in Functional Discourse Grammar.
259 pages. 2005. ISBN 3-03910-696-1 - US-ISBN 0-8204-7558-0

Debbie G. E. Ho

Classroom Talk. Exploring the Sociocultural Structure of Formal ESL Learning.
2nd edition.

254 pages. 2006, 2007. ISBN 978-3-03911-434-4

Javier Pérez-Guerra, Dolores Gonzélez-Alvarez, Jorge L. Bueno-Alonso &
Esperanza Rama-Martinez (eds)

‘Of Varying Language and Opposing Creed”. New Insights into Late
Modern English.

455 pages. 2007. ISBN 978-3-03910-788-9

Francesca Bargiela-Chiappini & Maurizio Gotti (eds)
Asian Business Discourse(s).
350 pages. 2005. ISBN 3-03910-804-2 - US-ISBN 0-8204-7574-2

Nicholas Brownlees (ed.)
News Discourse in Early Modern Britain. Selected Papers of CHINED 2004.
300 pages. 2006. ISBN 3-03910-805-0 - US-ISBN 0-8204-8025-8

Roberta Facchinetti & Matti Rissanen (eds)
Corpus-based Studies of Diachronic English.
300 pages. 2006. ISBN 3-03910-851-4 - US-ISBN 0-8204-8040-1

Marina Dossena & Susan M. Fitzmaurice (eds)
Business and Official Correspondence. Historical Investigations.
209 pages. 2006. ISBN 3-03910-880-8 - US-ISBN 0-8204-8352-4

Giuliana Garzone & Srikant Sarangi (eds)

Discourse, Ideology and Specialized Communication.
494 pages. 2007. ISBN 978-3-03910-888-6



Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

34

35

36

37

38

39

40

41

42

43

44

45

46

47

Giuliana Garzone & Cornelia Ilie (eds)

The Use of English in Institutional and Business Settings. An Intercultural
Perspective.

372 pages. 2007. ISBN 978-3-03910-889-3

Vijay K. Bhatia & Maurizio Gotti (eds)
Explorations in Specialized Genres.
316 pages. 2006. ISBN 3-03910-995-2 - US-ISBN 0-8204-8372-9

Heribert Picht (ed.)
Modern Approaches to Terminological Theories and Applications.
432 pages. 2006. ISBN 3-03911-156-6 - US-ISBN 0-8204-8380-X

Anne Wagner & Sophie Cacciaguidi-Fahy (eds)

Legal Language and the Search for Clarity / Le langage juridique et la quéte de
clarté. Practice and Tools / Pratiques et instruments.

487 pages. 2006. ISBN 3-03911-169-8 - US-ISBN 0-8204-8388-5

Juan Carlos Palmer-S ilveira, Miguel F. Ruiz-Garrido & Inmaculada
Fortanet-Gémez (eds)

Intercultural and International Business Communication. Theory, Research
and Teaching. 2nd edition.

343 pages. 2006, 2008. ISBN 978-3-03911-680-5

Christiane Dalton-Puffer, Dieter Kastovsky, Nikolaus Ritt &
Herbert Schendl (eds)

Syntax, Style and Grammatical Norms. English from 1500-2000.
250 pages. 2006. ISBN 3-03911-181-7 - US-ISBN 0-8204-8394-X

Marina Dossena & Irma Taavitsainen (eds)
Diachronic Perspectives on Domain-Specific English.
280 pages. 2006. ISBN 3-03910-176-0 - US-ISBN 0-8204-8391-5

John Flowerdew & Maurizio Gotti (eds)
Studies in Specialized Discourse.
293 pages. 2006. ISBN 3-03911-178-7

Ken Hyland & Marina Bondi (eds)
Academic Discourse Across Disciplines.
320 pages. 2006. ISBN 3-03911-183-3 - US-ISBN 0-8204-8396-6

Paul Gillaerts & Philip Shaw (eds)
The Map and the Landscape. Norms and Practices in Genre.
256 pages. 2006. ISBN 3-03911-182-5 - US-ISBN 0-8204-8395-4

Maurizio Gotti & Davide Giannoni (eds)
New Trends in Specialized Discourse Analysis.
301 pages. 2006. ISBN 3-03911-184-1 - US-ISBN 0-8204-8381-8

Maurizio Gotti & Frangoise Salager-Meyer (eds)

Advances in Medical Discourse Analysis. Oral and Written Contexts.
492 pages. 2006. ISBN 3-03911-185-X - US-ISBN 0-8204-8382-6
Maurizio Gotti & Susan Sarcevic’ (eds)

Insights into Specialized Translation.

396 pages. 2006. ISBN 3-03911-186-8 - US-ISBN 0-8204-8383-4
Khurshid Ahmad & Margaret Rogers (eds)

Evidence-based LSP. Translation, Text and Terminology.
584 pages. 2007. ISBN 978-3-03911-187-9



Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

48

49

50

51

52

53

54

55

56

57

58

59

60

61

62

Hao Sun & Ddniel Z. Kdd4r (eds)
It’s the Dragon’s Turn. Chinese Institutional Discourses.
262 pages. 2008. ISBN 978-3-03911-175-6

Cristina Sudrez-G6mez
Relativization in Early English (950-1250). the Position of Relative Clauses.
149 pages. 2006. ISBN 3-03911-203-1 - US-ISBN 0-8204-8904-2

Maria Vittoria Calvi & Luisa Chierichetti (eds)
Nuevas tendencias en el discurso de especialidad.
319 pages. 2006. ISBN 978-3-03911-261-6

Mari Carmen Campoy & Maria José Luzén (eds)
Spoken Corpora in Applied Linguistics.
274 pages. 2008. ISBN 978-3-03911-275-3

Konrad Ehlich & Dorothee Heller (Hrsg.)

Die Wissenschaft und ihre Sprachen.

323 pages. 2006. ISBN 978-3-03911-272-2

Jingyu Zhang

The Semantic Salience Hierarchy Model. The L2 Acquisition of Psych Predicates.
273 pages. 2007. ISBN 978-3-03911-300-2

Norman Fairclough, Giuseppina Cortese & Patrizia Ardizzone (eds)
Discourse and Contemporary Social Change.
555 pages. 2007. ISBN 978-3-03911-276-0

Jan Engberg, Marianne Grove Ditlevsen, Peter Kastberg & Martin Stegu (eds)
New Directions in LSP Teaching.
331 pages. 2007. ISBN 978-3-03911-433-7

Dorothee Heller & Konrad Ehlich (Hrsg.)
Studien zur Rechtskommunikation.
322 pages. 2007. ISBN 978-3-03911-436-8

Teruhiro Ishiguro & Kang-kwong Luke (eds)

Grammar in Cross-Linguistic Perspective. The Syntax, Semantics, and
Pragmatics of Japanese and Chinese.

304 pages. 2012. ISBN 978-3-03911-445-0

Carmen Frehner
Email — SMS - MMS
294 pages. 2008. ISBN 978-3-03911-451-1

Isabel Balteiro
The Directionality of Conversion in English. A Dia-Synchronic Study.
276 pages. 2007. ISBN 978-3-03911-241-8

Maria Milagros Del Saz Rubio
English Discourse Markers of Reformulation.
237 pages. 2007. ISBN 978-3-03911-196-1

Sally Burgess & Pedro Martin-Martin (eds)

English as an Additional Language in Research Publication and Communication.
259 pages. 2008. ISBN 978-3-03911-462-7

Sandrine Onillon

Pratiques et représentations de I’écrit.
458 pages. 2008. ISBN 978-3-03911-464-1



Vol. 63 Hugo Bowles & Paul Seedhouse (eds)
Conversation Analysis and Language for Specific Purposes. 2nd edition.
337 pages. 2007, 2009. ISBN 978-3-0343-0045-2

Vol. 64 Vijay K. Bhatia, Christopher N. Candlin & Paola Evangelisti Allori (eds)
Language, Culture and the Law. The Formulation of Legal Concepts across
Systems and Cultures.
342 pages. 2008. ISBN 978-3-03911-470-2

Vol. 65 Jonathan Culpeper & Déniel Z. Kdddr (eds)
Historical (Im)politeness.
300 pages. 2010. ISBN 978-3-03911-496-2

Vol. 66 Linda Lombardo (ed.)
Using Corpora to Learn about Language and Discourse.
237 pages. 2009. ISBN 978-3-03911-522-8

Vol. 67 Natsumi Wakamoto
Extroversion/Introversion in Foreign Language Learning. Interactions with
Learner Strategy Use.
159 pages. 2009. ISBN 978-3-03911-596-9

Vol. 68 Eva Alcén-Soler (ed.)
Learning How to Request in an Instructed Language Learning Context.
260 pages. 2008. ISBN 978-3-03911-601-0

Vol. 69 Domenico Pezzini
The Translation of Religious Texts in the Middle Ages.
428 pages. 2008. ISBN 978-3-03911-600-3

Vol. 70 Tomoko Tode
Effects of Frequency in Classroom Second Language Learning. Quasi-
experiment and stimulated-recall analysis.
195 pages. 2008. ISBN 978-3-03911-602-7
Vol. 71 Egor Tsedryk
Fusion symétrique et alternances ditransitives.
211 pages. 2009. ISBN 978-3-03911-609-6
Vol. 72 Cynthia J. Kellett Bidoli & Elana Ochse (eds)
English in International Deaf Communication.
444 pages. 2008. ISBN 978-3-03911-610-2
Vol. 73 Joan C. Beal, Carmela Nocera & Massimo Sturiale (eds)
Perspectives on Prescriptivism.
269 pages. 2008. ISBN 978-3-03911-632-4
Vol. 74 Carol Taylor Torsello, Katherine Ackerley & Erik Castello (eds)
Corpora for University Language Teachers.
308 pages. 2008. ISBN 978-3-03911-639-3
Vol. 75 Maria Luisa Pérez Canado (ed.)
English Language Teaching in the European Credit Transfer System. Facing the
Challenge.
251 pages. 2009. ISBN 978-3-03911-654-6
Vol. 76 Marina Dossena & Ingrid Tieken-Boon van Ostade (eds)
Studies in Late Modern English Correspondence. Methodology and Data.
291 pages. 2008. ISBN 978-3-03911-658-4



Vol. 77 Ingrid Tieken-Boon van Ostade & Wim van der Wurff (eds)
Current Issues in Late Modern English.
436 pages. 2009. ISBN 978-3-03911-660-7

Vol. 78 Marta Navarro Coy (ed.)
Practical Approaches to Foreign Language Teaching and Learning.
297 pages. 2009. ISBN 978-3-03911-661-4

Vol. 79 QingMa
Second Language Vocabulary Acquisition.
333 pages. 2009. ISBN 978-3-03911-666-9

Vol. 80 Martin Solly, Michelangelo Conoscenti & Sandra Campagna (eds)
Verbal/Visual Narrative Texts in Higher Education.
384 pages. 2008. ISBN 978-3-03911-672-0

Vol. 81 Meiko Matsumoto
From Simple Verbs to Periphrastic Expressions: The Historical Development of
Composite Predicates, Phrasal Verbs, and Related Constructions in English.
235 pages. 2008. ISBN 978-3-03911-675-1

Vol. 82 Melinda Dooly
Doing Diversity. Teachers” Construction of Their Classroom Reality.
180 pages. 2009. ISBN 978-3-03911-687-4

Vol. 83 Victoria Guillén-Nieto, Carmen Marimdn-Llorca & Chelo Vargas-Sierra (eds)
Intercultural Business Communication and Simulation and Gaming
Methodology.

392 pages. 2009. ISBN 978-3-03911-688-1

Vol. 84 Maria Grazia Guido
English as a Lingua Franca in Cross-cultural Immigration Domains.
285 pages. 2008. ISBN 978-3-03911-689-8

Vol. 85 Erik Castello
Text Complexity and Reading Comprehension Tests.
352 pages. 2008. ISBN 978-3-03911-717-8

Vol. 86 Maria-L luisa Gea-Valor, Isabel Garcfa-Izquierdo & Maria-José Esteve (eds)
Linguistic and Translation Studies in Scientific Communication.
317 pages. 2010. ISBN 978-3-0343-0069-8

Vol. 87 Carmen Navarro, Rosa Ma Rodriguez Abella, Francesca Dalle Pezze &
Renzo Miotti (eds)
La comunicacién especializada.
355 pages. 2008. ISBN 978-3-03911-733-8

Vol. 88 Kiriko Sato
The Development from Case-Forms to Prepositional Constructions in Old
English Prose.
231 pages. 2009. ISBN 978-3-03911-763-5

Vol. 89 Dorothee Heller (Hrsg.)
Formulierungsmuster in deutscher und italienischer Fachkommunikation.
Intra- und interlinguale Perspektiven.
315 pages. 2008. ISBN 978-3-03911-778-9

Vol. 90 Henning Bergenholtz, Sandro Nielsen & Sven Tarp (eds)
Lexicography at a Crossroads. Dictionaries and Encyclopedias Today,
Lexicographical Tools Tomorrow.

372 pages. 2009. ISBN 978-3-03911-799-4



Vol. 91  Manouchehr Moshtagh Khorasani
The Development of Controversies. From the Early Modern Period to Online
Discussion Forums.
317 pages. 2009. ISBN 978-3-3911-711-6

Vol. 92  Marfa Luisa Carrid-Pastor (ed.)
Content and Language Integrated Learning. Cultural Diversity.
178 pages. 2009. ISBN 978-3-3911-818-2

Vol. 93  Roger Berry
Terminology in English Language Teaching. Nature and Use.
262 pages. 2010. ISBN 978-3-0343-0013-1

Vol. 94  Roberto Cagliero & Jennifer Jenkins (eds)
Discourses, Communities, and Global Englishes.
240 pages. 2010. ISBN 978-3-0343-0012-4

Vol. 95  Facchinetti Roberta, Crystal David, Seidlhofer Barbara (eds)
From International to Local English — And Back Again.
268 pages. 2010. ISBN 978-3-0343-0011-7

Vol. 96  Cesare Gagliardi & Alan Maley (eds)
EIL, ELF, Global English. Teaching and Learning Issues.
376 pages. 2010. ISBN 978-3-0343-0010-0

Vol. 97  Sylvie Hancil (ed.)
The Role of Prosody in Affective Speech.
403 pages. 2009. ISBN 978-3-03911-696-6

Vol. 98  Marina Dossena & Roger Lass (eds)
Studies in English and European Historical Dialectology.
257 pages. 2009. ISBN 978-3-0343-0024-7

Vol. 99  Christine Béal
Les interactions quotidiennes en frangais et en anglais. De I'approche
comparative a I'analyse des situations interculturelles.
424 pages. 2010. ISBN 978-3-0343-0027-8

Vol. 100 Maurizio Gotti (ed.)
Commonality and Individuality in Academic Discourse.
398 pages. 2009. ISBN 978-3-0343-0023-0

Vol. 101 Javier E. Dfaz Vera & Rosario Caballero (eds)
Textual Healing. Studies in Medieval English Medical, Scientific and
Technical Texts.
213 pages. 2009. ISBN 978-3-03911-822-9

Vol. 102 Nuria Edo Marzd
The Specialised Lexicographical Approach. A Step further
in Dictionary-making.
316 pages. 2009. ISBN 978-3-0343-0043-8
Vol. 103 Carlos Prado-Alonso, Lidia Gémez-Garcfa, Iria Pastor-Gémez &
David Tizén-Couto (eds)
New Trends and Methodologies in Applied English Language Research.
Diachronic, Diatopic and Contrastive Studies.
348 pages. 2009. ISBN 978-3-0343-0046-9

Vol. 104 Frangoise Salager-Meyer & Beverly A. Lewin
Crossed Words. Criticism in Scholarly Writing?
371 pages. 2011. ISBN 978-3-0343-0049-0.



Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

105

106

107

108

109

110

111

112

113

114

115

116

117

118

Javier Ruano-Garcia
Early Modern Northern English Lexis. A Literary Corpus-Based Study.
611 pages. 2010. ISBN 978-3-0343-0058-2

Rafael Monroy-Casas
Systems for the Phonetic Transcription of English. Theory and Texts.
280 pages. 2011. ISBN 978-3-0343-0059-9

Nicola T. Owtram

The Pragmatics of Academic Writing. A Relevance Approach to the Analysis
of Research Article Introductions.

311 pages. 2009. ISBN 978-3-0343-0060-5

Yolanda Ruiz de Zarobe, Juan Manuel Sierra & Francisco Gallardo

del Puerto (eds)

Content and Foreign Language Integrated Learning. Contributions to
Multilingualism in European Contexts.

343 pages. 2011. ISBN 978-3-0343-0074-2

Angeles Linde Lépez & Rosalfa Crespo Jiménez (eds)
Professional English in the European context. The EHEA challenge.
374 pages. 2010. ISBN 978-3-0343-0088-9

Rosalia Rodriguez-Vizquez
The Rhythm of Speech, Verse and Vocal Music. A New Theory.
394 pages. 2010. ISBN 978-3-0343-0309-5

Anastasios Tsangalidis & Roberta Facchinetti (eds)

Studies on English Modality. In Honour of Frank Palmer.

392 pages. 2009. ISBN 978-3-0343-0310-1

Jing Huang

Autonomy, Agency and Identity in Foreign Language Learning and Teaching,.
400 pages. 2013. ISBN 978-3-0343-0370-5

Mihhail Lotman & Maria-Kristiina Lotman (eds)
Frontiers in Comparative Prosody. In memoriam: Mikhail Gasparov.
426 pages. 2011. ISBN 978-3-0343-0373-6

Merja Kyt6, John Scahill & Harumi Tanabe (eds)

Language Change and Variation from Old English to Late Modern English.
A Festschrift for Minoji Akimoto.

422 pages. 2010. ISBN 978-3-0343-0372-9

Giuliana Garzone & Paola Catenaccio (eds)

Identities across Media and Modes. Discursive Perspectives.
379 pages. 2009. ISBN 978-3-0343-0386-6

Elena Landone

Los marcadores del discurso y cortesfa verbal en espafiol.
390 pages. 2010. ISBN 978-3-0343-0413-9

Maurizio Gotti & Christopher Williams (eds)

Legal Discourse across Languages and Cultures.

339 pages. 2010. ISBN 978-3-0343-0425-2

David Hirsh

Academic Vocabulary in Context.

217 pages. 2010. ISBN 978-3-0343-0426-9



Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

119

120

121

122

123

124

125

126

127

128

129

130

131

132

Yvonne Droschel
Lingua Franca English. The Role of Simplification and Transfer.
358 pages. 2011. ISBN 978-3-0343-0432-0

Tengku Sepora Tengku Mahadi, Helia Vaezian & Mahmoud Akbari
Corpora in Translation. A Practical Guide.
135 pages. 2010. ISBN 978-3-0343-0434-4

Davide Simone Giannoni & Celina Frade (eds)
Researching Language and the Law. Textual Features and Translation Issues.
278 pages. 2010. ISBN 978-3-0343-0443-6

Daniel Madrid & Stephen Hughes (eds)
Studies in Bilingual Education.
472 pages. 2011. ISBN 978-3-0343-0474-0

Vijay K. Bhatia, Christopher N. Candlin & Maurizio Gotti (eds)
The Discourses of Dispute Resolution.
290 pages. 2010. ISBN 978-3-0343-0476-4

Davide Simone Giannoni
Mapping Academic Values in the Disciplines. A Corpus-Based Approach.
288 pages. 2010. ISBN 978-3-0343-0488-7

Giuliana Garzone & James Archibald (eds)
Discourse, Identities and Roles in Specialized Communication.
419 pages. 2010. ISBN 978-3-0343-0494-8

Iria Pastor-Gémez

The Status and Development of N+ N Sequences in Contemporary English
Noun Phrases.

216 pages. 2011. ISBN 978-3-0343-0534-1

Carlos Prado-Alonso
Full-verb Inversion in Written and Spoken English.
261 pages. 2011. ISBN 978-3-0343-0535-8

Tony Harris & Marfa Moreno Jaén (eds)
Corpus Linguistics in Language Teaching.
214 pages. 2010. ISBN 978-3-0343-0524-2

Tetsuji Oda & Hiroyuki Eto (eds)

Multiple Perspectives on English Philology and History of Linguistics.
A Festschrift for Shoichi Watanabe on his 80th Birthday.

378 pages. 2010. ISBN 978-3-0343-0480-1

Luisa Chierichetti & Giovanni Garofalo (eds)
Lengua y Derecho. lineas de investigacion interdisciplinaria.
283 pages. 2010. 978-3-0343-0463-4

Paola Evangelisti Allori & Giuliana Garzone (eds)

Discourse, Identities and Genres in Corporate Communication. Sponsorship,
Advertising and Organizational Communication.

324 pages. 2011. 978-3-0343-0591-4

Leyre Ruiz de Zarobe & Yolanda Ruiz de Zarobe (eds)
Speech Acts and Politeness across Languages and Cultures.
402 pages. 2012. 978-3-0343-0611-9



Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.
Vol.

Vol.

Vol.

Vol.

133

134

135

136

137

138

139

140

141

142
143

144

145

146

Thomas Christiansen
Cohesion. A Discourse Perspective.
387 pages. 2011. 978-3-0343-0619-5

Giuliana Garzone & Maurizio Gotti
Discourse, Communication and the Enterprise. Genres and Trends.
451 pages. 2011. ISBN 978-3-0343-0620-1

Zsuzsa Hoffmann
Ways of the World’s Words. Language Contact in the Age of Globalization.
334 pages 2011. ISBN 978-3-0343-0673-7

Cecilia Varcasia (ed.)

Becoming Multilingual. Language Learning and Language Policy between
Attitudes and Identities.

213 pages. 2011. ISBN 978-3-0343-0687-5

Susy Macqueen

The Emergence of Patterns in Second Language Writing. A Sociocognitive
Exploration of Lexical Trails.

325 pages. 2012. ISBN 978-3-0343-1010-9

Maria Vittoria Calvi & Giovanna Mapelli (eds)
La lengua del turismo. Géneros discursivos y terminologfa.
365 pages. 2011. ISBN 978-3-0343-1011-6

Ken Lau

Learning to Become a Professional in a Textually-Mediated World.
A Text-Oriented Study of Placement Practices.

261 pages. 2012. ISBN 978-3-0343-1016-1

Sandra Campagna, Giuliana Garzone, Cornelia Ilie & Elizabeth
Rowley-Jolivet (eds)

Evolving Genres in Web-mediated Communication.

337 pages. 2012. ISBN 978-3-0343-1013-0

Edith Esch & Martin Solly (eds)
The Sociolinguistics of Language Education in International Contexts.
263 pages. 2012. ISBN 978-3-0343-1009-3

Forthcoming.

David Tizén-Couto
Left Dislocation in English. A Functional-Discoursal Approach.
416 pages. 2012. ISBN 978-3-0343-1037-6

Margrethe Petersen & Jan Engberg (eds)
Current Trends in LSP Research. Aims and Methods.
323 pages. 2011. ISBN 978-3-0343-1054-3

David Tizdn-C outo, Beatriz Tizén-Couto, Iria Pastor-Gémez &

Paula Rodriguez-Puente (eds)

New Trends and Methodologies in Applied English Language Research II.
Studies in Language Variation, Meaning and Learning.

283 pages. 2012. ISBN 978-3-0343-1061-1

Rita Salvi & Hiromasa Tanaka (eds)
Intercultural Interactions in Business and Management.
306 pages. 2011. ISBN 978-3-0343-1039-0



Vol.

Vol.
Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

147

148
149

150

151

152

153

154

155

156

157

158

159

160

Francesco Straniero Sergio & Caterina Falbo (eds)
Breaking Ground in Corpus-based Interpreting Studies.
254 pages. 2012. ISBN 978-3-0343-1071-0

Forthcoming.

Vijay K. Bhatia & Paola Evangelisti Allori (eds)

Discourse and Identity in the Professions. Legal, Corporate and
Institutional Citizenship.

352 pages. 2011. ISBN 978-3-0343-1079-6

Maurizio Gotti (ed.)
Academic Identity Traits. A Corpus-Based Investigation.
363 pages. 2012. ISBN 978-3-0343-1141-0

Priscilla Heynderickx, Sylvain Dieltjens, Geert Jacobs, Paul Gillaerts &
Elizabeth de Groot (eds)

The Language Factor in International Business. New Perspectives on Research,
Teaching and Practice.

320 pages. 2012. ISBN 978-3-0343-1090-1

Paul Gillaerts, Elizabeth de Groot, Sylvain Dieltjens, Priscilla Heynderickx &
Geert Jacobs (eds)

Researching Discourse in Business Genres. Cases and Corpora.

215 pages. 2012. ISBN 978-3-0343-1092-5

Yongyan Zheng
Dynamic Vocabulary Development in a Foreign Language.
262 pages. 2012. ISBN 978-3-0343-1106-9

Carmen Argondizzo (ed.)
Creativity and Innovation in Language Education.
357 pages. 2012. ISBN 978-3-0343-1080-2

David Hirsh (ed.)

Current Perspectives in Second Language Vocabulary Research.

180 pages. 2012. ISBN 978-3-0343-1108-3

Seiji Shinkawa

Unbhistorical Gender Assignment in Lahamon’s Brut. A Case Study of a Late
Stage in the Development of Grammatical Gender toward its Ultimate Loss.
186 pages. 2012. ISBN 978-3-0343-1124-3

Yeonkwon Jung
Basics of Organizational Writing: A Critical Reading Approach.
151 pages. 2014. ISBN 978-3-0343-1137-3.

Bdrbara Eizaga Rebollar (ed.)
Studies in Linguistics and Cognition.
301 pages. 2012. ISBN 978-3-0343-1138-0

Giuliana Garzone, Paola Catenaccio, Chiara Degano (eds)

Genre Change in the Contemporary World. Short-term Diachronic
Perspectives.

329 pages. 2012. ISBN 978-3-0343-1214-1

Carol Berkenkotter, Vijay K. Bhatia & Maurizio Gotti (eds)
Insights into Academic Genres.
468 pages. 2012. ISBN 978-3-0343-1211-0



Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

161

162

163

164

165

166

167

168

169

170

171

172

173

Beatriz Tizén-Couto

Clausal Complements in Native and Learner Spoken English. A corpus-based
study with Lindsei and Vicolse.

357 pages. 2013. ISBN 978-3-0343-1184-7

Patrizia Anesa

Jury Trials and the Popularization of Legal Language. A Discourse Analytical
Approach.

247 pages. 2012. ISBN 978-3-0343-1231-8

David Hirsh
Endangered Languages, Knowledge Systems and Belief Systems.
153 pages. 2013. ISBN 978-3-0343-1232-5

Eugenia Sainz (ed.)

De la estructura de la frase al tejido del discurso. Estudios contrastivos
espafiol/italiano.

305 pages. 2014. ISBN 978-3-0343-1253-0

Julia Bamford, Franca Poppi & Davide Mazzi (eds)
Space, Place and the Discursive Construction of Identity.
367 pages. 2014. ISBN 978-3-0343-1249-3

Rita Salvi & Janet Bowker (eds)

Space, Time and the Construction of Identity. Discursive Indexicality in
Cultural, Institutional and Professional Fields.

324 pages. 2013. ISBN 978-3-0343-1254-7

Shunji Yamazaki & Robert Sigley (eds)

Approaching Language Variation through Corpora. A Festschrift in Honour
of Toshio Saito.

421 pages. 2013. ISBN 978-3-0343-1264-6

Franca Poppi

Global Interactions in English as a Lingua Franca. How written communication
is changing under the influence of electronic media and new contexts of use.
249 pages. 2012. ISBN 978-3-0343-1276-9

Miguel A. Aij6n Oliva & Marfa José Serrano
Style in syntax. Investigating variation in Spanish pronoun subjects.
239 pages. 2013. ISBN 978-3-0343-1244-8

Inés Olza, Oscar Loureda & Manuel Casado-Velarde (eds)

Language Use in the Public Sphere. Methodological Perspectives and Empirical
Applications.

564 pages. 2014. ISBN 978-3-0343-1286-8

Aleksandra Matulewska

Legilinguistic Translatology. A Parametric Approach to Legal Translation.
279 pages. 2013. ISBN 978-3-0343-1287-5

Maurizio Gotti & Carmen Sancho Guinda (eds)

Narratives in Academic and Professional Genres.

513 pages. 2013. ISBN 978-3-0343-1371-1

Madalina Chitez

Learner corpus profiles. The case of Romanian Learner English.

244 pages. 2014. ISBN 978-3-0343-1410-7



Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.
Vol.

Vol.

Vol.

174

175

176

177

178

179

180

181

182

183

184

185
186

187

188

Chihiro Inoue
Task Equivalence in Speaking Tests.
251 pages. 2013. ISBN 978-3-0343-1417-6

Gabriel Quiroz & Pedro Patifio (eds.)
LSP in Colombia: advances and challenges.
339 pages. 2014. ISBN 978-3-0343-1434-3

Catherine Resche

Economic Terms and Beyond: Capitalising on the Wealth of Notions. How
Researchers in Specialised Varieties of English Can Benefit from Focusing on Terms.
332 pages. 2013. ISBN 978-3-0343-1435-0

Wei Wang
Media representation of migrant workers in China. Identities and stances.
198 pages. 2018. 978-3-0343-1436-7

Cécile Desoutter & Caroline Mellet (dir.)
Le discours rapporté: approches linguistiques et perspectives didactiques.
270 pages. 2013. ISBN 978-3-0343-1292-9

Ana Diaz-Negrillo & Francisco Javier Diaz-Pérez (eds)
Specialisation and Variation in Language Corpora.
341 pages. 2014. ISBN 978-3-0343-1316-2

Pilar Alonso

A Multi-dimensional Approach to Discourse Coherence. From Standardness
to Creativity.

247 pages. 2014. ISBN 978-3-0343-1325-4

Alejandro Alcaraz-Sintes & Salvador Valera-Herndndez (eds)
Diachrony and Synchrony in English Corpus Linguistics.
393 pages. 2014. ISBN 978-3-0343-1326-1

Runhan Zhang
Investigating Linguistic Knowledge of a Second Language.
207 pages. 2015. ISBN 978-3-0343-1330-8

Hajar Abdul Rahim & Shakila Abdul Manan (eds.)
English in Malaysia. Postcolonial and Beyond.
267 pages. 2014. ISBN 978-3-0343-1341-4

Virginie Fasel Lauzon

Comprendre et apprendre dans I'interaction. Les séquences d’explication en
classe de frangais langue seconde.

292 pages. 2014. ISBN 978-3-0343-1451-0

Forthcoming.

Wei Ren

L2 Pragmatic Development in Study Abroad Contexts.

256 pages. 2015. ISBN 978-3-0343-1358-2

Marina Bondi & Rosa Lorés Sanz (eds)

Abstracts in Academic Discourse. Variation and Change.

361 pages. 2014. ISBN 978-3-0343-1483-1

Giuditta Caliendo

Rethinking Community. Discourse, Identity and Citizenship in the
European Union.

240 pages. 2017. ISBN 978-3-0343-1561-6
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Paola Evangelisti Allori (ed.)
Identities in and across Cultures.
315 pages. 2014. ISBN 978-3-0343-1458-9

Erik Castello, Katherine Ackerley & Francesca Coccetta (eds)

Studies in Learner Corpus Linguistics. Research and Applications for Foreign
Language Teaching and Assessment.

358 pages. 2015. ISBN 978-3-0343-1506-7

Ruth Breeze, Maurizio Gotti & Carmen Sancho Guinda (eds)
Interpersonality in Legal Genres.
389 pages. 2014. ISBN 978-3-0343-1524-1

Paola Evangelisti Allori, John Bateman & Vijay K. Bhatia (eds)
Evolution in Genre. Emergence, Variation, Multimodality.
364 pages. 2014. ISBN 978-3-0343-1533-3

Jiyeon Kook

Agency in Arzt-Patient-Gesprichen. Zur interaktionistischen
Konzeptualisierung von Agency.

271 pages. 2015. ISBN 978-3-0343-1666-8

Susana Nicolds Romén & Juan José Torres Nuiiez (eds)

Drama and CLIL. A new challenge for the teaching approaches in bilingual
education.

170 pages. 2015. ISBN 978-3-0343-1629-3

Alessandra Molino & Serenella Zanotti (eds)
Observing Norm, Observing Usage. Lexis in Dictionaries and in the Media.
430 pages. 2015. ISBN 978-3-0343-1584-5

Begona Soneira
A Lexical Description of English for Architecture. A Corpus-based Approach.
267 pages. 2015. ISBN 978-3-0343-1602-6

M Luisa Roca-Varela

False Friends in Learner Corpora. A corpus-based study of English false friends
in the written and spoken production of Spanish learners.

348 pages. 2015. ISBN 978-3-0343-1620-0

Rahma Al-Mahrooqi & Christopher Denman

Bridging the Gap between Education and Employment. English Language
Instruction in EFL Contexts.

416 pages. 2015. ISBN 978-3-0343-1681-1

Rita Salvi & Janet Bowker (eds)

The Dissemination of Contemporary Knowledge in English. Genres, discourse
strategies and professional practices.

171 pages. 2015. ISBN 978-3-0343-1679-8

Maurizio Gotti & Davide S. Giannoni (eds)

Corpus Analysis for Descriptive and Pedagogical Purposes. ESP Perspectives.
432 pages. 2014. ISBN 978-3-0343-1516-6

Ida Ruffolo

The Perception of Nature in Travel Promotion Texts. A Corpus-based

Discourse Analysis.
148 pages. 2015. ISBN 978-3-0343-1521-0



Vol. 202 Ives Trevian
English suffixes. Stress-assignment properties, productivity, selection and
combinatorial processes.
471 pages. 2015. ISBN 978-3-0343-1576-0

Vol. 203 Maurizio Gotti, Stefania Maci & Michele Sala (eds)
Insights into Medical Communication.
422 pages. 2015. ISBN 978-3-0343-1694-1

Vol. 204 Carmen Argondizzo (ed.)
European Projects in University Language Centres. Creativity, Dynamics,
Best Practice.
371 pages. 2015. ISBN 978-3-0343-1696-5

Vol. 205 Aura Luz Duffé Montalvin (ed.)
Estudios sobre el léxico. Puntos y contrapuntos.
502 pages. 2016. ISBN 978-3-0343-2011-5

Vol. 206 Maria Pavesi, Maicol Formentelli & Elisa Ghia (eds)
The Languages of Dubbing. Mainstream Audiovisual Translation in Italy.
275 pages. 2014. ISBN 978-3-0343-1646-0

Vol. 207 Ruth Breeze & Inés Olza (eds)
Evaluation in media discourse. European perspectives.
268 pages. 2017. ISBN 978-3-0343-2014-6

Vol. 208 Vijay K. Bhatia & Maurizio Gotti (eds)
Arbitration Discourse in Asia.
331 pages. 2015. ISBN 978-3-0343-2032-0

Vol. 209 Soffa Bemposta-Rivas, Carla Bouzada-Jabois, Yolanda Ferndndez-Pena,
Tamara Bouso, Yolanda J. Calvo-Benzies, Ivin Tamaredo (eds)
New trends and methodologies in applied English language research III.
Synchronic and diachronic studies on discourse, lexis and grammar processing.
280 pages. 2017. ISBN 978-3-0343-2039-9

Vol. 210 Francisco Alonso Almeida, Laura Cruz Garcia & Victor Gonzdlez Ruiz (eds)
Corpus-based studies on language varieties.
285 pages. 2016. ISBN 978-3-0343-2044-3

Vol. 211 Juan Pedro Rica Peromingo
Aspectos lingiifsticos y técnicos de la traduccion audiovisual (TAV).
177 pages. 2016. ISBN 978-3-0343-2055-9

Vol. 212 Maria Vender
Disentangling Dyslexia. Phonological and Processing Deficit in
Developmental Dyslexia.
356 pages. 2017. ISBN 978-3-0343-2064-1

Vol. 213 Zhilong Xie
Bilingual Advantages. Contributions of Different Bilingual Experiences to
Cognitive Control Differences Among Young-adult Bilinguals.
221 pages. 2016. ISBN 978-3-0343-2081-8

Vol. 214 Larissa D’Angelo

Academic posters. A textual and visual metadiscourse analysis.
367 pages. 2016. ISBN 978-3-0343-2083-2
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Evelyne Berger
Prendre la parole en L2. Regard sur la compétence d’interaction en classe de langue.
246 pages. 2016. ISBN 978-3-0343-2084-9

David Lasagabaster and Aintzane Doiz (eds)
CLIL experiences in secondary and tertiary education: In search of good practices.
262 pages. 2016. ISBN 978-3-0343-2104-4

Elena Kkese
Identifying Plosives in L2 English: The Case of L1 Cypriot Greek Speakers.
317 pages. 2016. ISBN 978-3-0343-2060-3

Sandra Campagna, Elana Ochse, Virginia Pulcini & Martin Solly (eds)
Languaging in and across Communities: New Voices, New Identities. Studies
in Honour of Giuseppina Cortese.

507 pages. 2016. ISBN 978-3-0343-2073-3

Adriana Orlandi & Laura Giacomini (ed.)

Defining collocation for lexicographic purposes. From linguistic theory to
lexicographic practice.

328 pages. 2016. ISBN 978-3-0343-2054-2

Pietro Luigi Jaia

Analysing English as a Lingua Franca in Video Games. Linguistic Features,
Experiential and Functional Dimensions of Online and Scripted Interactions.
139 pages. 2016. ISBN 978-3-0343-2138-9

Dimitrinka G. Nikleva (ed.)

La formacidn de los docentes de espaiiol para inmigrantes en distintos
contextos educativos.

390 pages. 2017. ISBN 978-3-0343-2135-8

Katherine Ackerley, Marta Guarda & Francesca Helm (eds)
Sharing Perspectives on English-Medium Instruction.
308 pages. 2017. ISBN 978-3-0343-2537-0

Juana I. Marin-Arrese, Julia Lavid-Lépez, Marta Carretero, Elena Dominguez
Romero, Ma Victoria Martin de la Rosa & Maria Pérez Blanco (eds)
Evidentiality and Modality in European Languages. Discourse-pragmatic
perspectives.

427 pages. 2017. ISBN 978-3-0343-2437-3

Gilles Col
Construction du sens : un modele instructionnel pour la sémantique.
292 pages. 2017. ISBN 978-3-0343-2572-1

Ana Chiquito & Gabriel Quiroz (eds)
Pobreza, Lenguaje y Medios en América Latina.
362 pages. 2017. ISBN 978-3-0343-2142-6

Xu Zhang

English Quasi-Numeral Classifiers. A Corpus-Based Cognitive-

Typological Study.

360 pages. 2017. ISBN 978-3-0343-2818-0

Maria Angeles Orts, Ruth Breeze & Maurizio Gotti (eds)

Power, Persuasion and Manipulation in Specialised Genres. Providing Keys to

the Rhetoric of Professional Communities.
368 pages. 2017. ISBN 978-3-0343-3010-7
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Maurizio Gotti, Stefania Maci & Michele Sala (eds)
Ways of Seeing, Ways of Being: Representing the Voices of Tourism.
453 pages. 2017. ISBN 978-3-0343-3031-2

Dino Selvaggi

Plurilingual Code-Switching between Standard and Local Varieties.
A Socio-Psycholinguistic Approach

371 pages. 2018. ISBN 978-3-0343-2663-6

Anca-Cristina Sterie

Interprofessional interactions at the hospital. Nurses’ requests and reports of
problems in calls with physicians.

371 pages. 2017. ISBN 978-3-0343-2734-3

Xiaodong Zhang

Understanding Chinese EFL Teachers’ Beliefs and Practices in the
Textbook-Based Classroom.

189 pages. 2017. ISBN 978-3-0343-3053-4

Manuela Caterina Moroni & Federica Ricci Garotti (Hrsg.)
Briicken schlagen zwischen Sprachwissenschaft und DaF-Didaktik.
345 pages. 2017. ISBN 978-3-0343-2667-4

Dimitrinka Georgieva Nikleva

Necesidades y tendencias en la formacién del profesorado de espafiol
como lengua extranjera.

401 pages. 2017. ISBN 978-3-0343-2946-0

Juan Santana-Lario & Salvador Valera (Hrsg,)
Competing patterns in English affixation.
272 pages. 2017. ISBN 978-3-0343-2701-5

Francisco Salgado-Robles

Desarrollo de la competencia sociolingiiistica por aprendices de espafiol en
un contexto de inmersién en el extranjero.

241 pages. 2018. ISBN 978-3-0343-2323-9

Maria Chiara Janner

Sguardi linguistici sulla marca. Analisi morfosintattica dei nomi
commerciali in italiano.

345 pages. 2017. ISBN 978-3-0343-2667-4

Bdrbara Herrero Munoz-Cobo & Otman El Azami Zalachi
La primavera del drabe marroqui.
192 pages. 2017. ISBN 978-3-0343-3104-3

Consuelo Pascual Escagedo

El papel del oyente en la construccion de la conversacion espontdnea de
estudiantes italianos en su interlengua y en su lengua materna.

295 pages. 2017. ISBN 978-3-0343-3186-9

Stefania M. Maci

The MS Digby 133 Mary Magdalene. Beyond scribal practices: language,
discourse, values and attitudes.

336 pages. 2017. ISBN 978-3-0343-3256-9

Eliecer Crespo-Ferndndez
Taboo in Discourse. Studies on Attenuation and Offence in Communication.
326 pages. 2018. ISBN 978-3-0343-3018-3
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Jana Altmanova, Maria Centrella, Katherine E. Russo (eds)
Terminology & Discourse / Terminologie et discours.
424 pages. 2018. ISBN 978-3-0343-2417-5

Xavier Blanco et Ines Sfar (dir.)
Lexicologie(s) : approches croisées en sémantique lexicale.
442 pages. 2018. ISBN 978-3-0343-3056-5

Yunfeng Ge

Resolution of Conflict of Interest in Chinese Civil Court Hearings.
A Perspective of Discourse Information Theory.

302 pages. 2018. ISBN 978-3-0343-3313-9

Carla Vergaro
Illocutionary Shell Nouns in English.
322 pages. 2018. ISBN 978-3-0343-3069-5

Paolo Frassi
Ladjectif en frangais et sa définition lexicographique.
270 pages. 2018. ISBN 978-3-0343-3394-8

Suwilai Premsrirat and David Hirsh (eds)
Language Revitalization. Insights from Thailand.
328 pages. 2018. ISBN 978-3-0343-3497-6

Wei Wang
Researching Learning and Learners in Genre-based Academic Writing Instruction.
282 pages. 2018. ISBN 978-3-0343-3297-2

Isusi Alabarte, Alberto & Lahuerta Martinez, Ana Cristina (eds)

La comprension lectora de lengua extranjera Estudio de los factores de famil-
iaridad, interés, género y métodos de evaluacidn.

336 pages. 2018. ISBN 978-3-0343-3493-8

Mercedes Eurrutia Cavero
Approche didactique du langage techno-scientifique Terminologie et discours.
374 pages. 2018. ISBN 978-3-0343-3512-6

Aurora Ruiz Mezcua (ed.)

Approaches to Telephone Interpretation Research, Innovation, Teaching and
Transference.

268 pages. 2018. ISBN 978-3-0343-3330-6

Morini Massimiliano
A Day in the News A Stylistic Analysis of Newsspeak.
188 pages. 2018. ISBN 978-3-0343-3507-2

Ignacio Guillén-G alve & Ignacio Vazquez-Orta (eds.)

English as a Lingua Franca and Intercultural Communication Implications and
Applications in the Field of English Language Teaching,.

414 pages. 2018. ISBN 978-3-0343-2763-3

Bianca Del Villano

Using the Devil with Courtesy Shakespeare and the Language
of (Im)Politeness.

216 pages. 2018. ISBN 978-3-0343-2315-4

David Hirsh (ed.)
Explorations in Second Language Vocabulary Research.
252 pages. 2018. ISBN 978-3-0343-2940-8
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Tania Baumann (ed.)

Reiseftihrer - Sprach- und Kulturmittlung im Tourismus / Le guide turistiche -
mediazione linguistica e culturale in ambito turistico.

280 pages. 2018. ISBN 978-3-0343-3402-0

Ariadna Sinchez-Herndndez & Ana Herraiz-Martinez (eds)
Learning second language pragmatics beyond traditional contexts.
376 pages. 2018. ISBN 978-3-0343-3437-2

Albert Bastardas-Boada, Emili Boix-Fuster, Rosa Maria Torrens (eds)
Family Multilingualism in Medium-Sized Linguistic Communities.
336 pages. 2019. ISBN 978-3-0343-2536-3

Yuyang Cai

Examining the Interaction among Components of English for Specific
Purposes Ability in Reading. The Triple-Decker Model.

296 pages. 2020. 978-3-0343-2913-2

Catia Nannoni
Participe présent et gérondif dans la presse frangaise contemporaine.
176 pages. 2019. ISBN 978-3-0343-3631-4

Nieves Rodriguez Pérez & Bérbara Heinsch (eds.)

Contextos multilingties. Mediadores interculturales, formacién del
profesorado de lenguas extranjeras.

289 pages. 2019. ISBN 978-3-0343-3768-7

Giuliana Elena Garzone, Mara Logaldo, Francesca Santulli (eds.)
Investigating Conflict Discourses in the Periodical Press.
244 pages. 2020. ISBN 978-3-0343-3668-0

Laura Nadal
Lingtistica experimental y contraargumentacion
233 pages. 2019. ISBN 978-3-0343-3791-5

Claudia Claridge & Merja Kyto (eds.)
Punctuation in Context — Past and Present Perspectives.
288 pages. 2019. ISBN 978-3-0343-3790-8

Maurizio Gotti, Stefania Maci, Michele Sala (eds.)
Scholarly Pathways.
530 pages. 2020. ISBN 978-3-0343-3860-8

Ruth Breeze, Ana M. Ferndndez Vallejo (eds.)
Politics and populism across modes and media.
350 pages. 2020. ISBN 978-3-0343-3707-6

Jean Marguerite Jimenez

Understanding the Effects of Immediate Electronic Corrective Feedback
on Second Language Development.

252 pages. 2020. ISBN 978-3-0343-3815-8

Sergio Rodriguez-Tapia, Adela Gonzilez-Ferndndez (eds)
Lenguas y turismo: estudios en torno al discurso, la didéctica y la divulgacién.
380 pages. 2020. ISBN 978-3-0343-3881-3
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Ana Bocanegra-Valle (ed.)

Applied Linguistics and Knowledge Transfer. Employability, Internationalisation
and Social Challenges.

344 pages. 2020. ISBN 978-3-0343-3714-4

Beatrice Garzelli

La traduccion audiovisual espafiol-italiano.Peliculas y cortos entre humor y
habla soez.

202 pages. 2020. ISBN 978-3-0343-4013-7

Ivdn Tamaredo

Complexity, Efficiency, and Language Contact. Pronoun Omission in World
Englishes.

292 pages. 2020. ISBN 978-3-0343-3902-5

Silvia Domenica Zollo

Origine et histoire du vocabulaire des arts de la table. Analyse lexicale
et exploitation de corpus textuels.

239 pages. 2020. ISBN 978-3-0343-3890-5

Paola Paissa, Michelangelo Conoscenti, Ruggero Druetta, Martin Solly (eds.)
Metaphor and Conflict / Métaphore et conflit.
385 pages. 2021. 978-3-0343-4068-7

Maria Martinez-Atienza de Dios
Entre el Iéxico y la sintaxis: las fases de los eventos.
178 pages. 2021. 978-3-0343-4173-8

Noelia Castro-Chao

Argument Structure in Flux. The Development of Impersonal Constructions
in Middle and Early Modern English, with Special Reference to Verbs of
Desire.

300 pages. 2021. 978-3-0343-4189-9

Gabriella Carobbio, Cécile Desoutter, Aurora Fragonara (eds.)

Macht, Ratio und Emotion: Diskurse im digitalen Zeitalter / Pouvoir, raison
et émotion: les discours a I’ere du numérique.

246 pages. 2020. 978-3-0343-4184-4

Miguel Fuster-Mdrquez, José Santaemilia, Carmen Gregori-Signes,
Paula Rodriguez-Abru-fieiras (eds.)

Exploring discourse and ideology through corpora.

293 pages. 2021. 978-3-0343-3969-8

Tamara Bouso

Changes in Argument Structure The Transitivizing Reaction Object
Construction.

392 pages. 2021. 978-3-0343-4095-3

Maria Luisa Maggioni, Amanda Murphy (eds.)
Back to the Future. English from Past to Present.
250 pages. 2021. 978-3-0343-4273-5

Luisa Chierichetti

Diélogos de serie. Una aproximacion a la construccién discursiva de personajes
basada en corpus.

246 pages. 2021. 978-3-0343-4274-2
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Cristina Lastres-Lopez

From subordination to insubordination. A functional-pragmatic approach to
if/si-constructions in English, French and Spanish spoken discourse.

258 pages. 2021. 978-3-0343-4220-9

Eleonora Federici, Stefania Maci (eds.)
Gender issues. Translating and mediating languages, cultures and societies.
500 pages. 2021. 978-3-0343-4022-9

José Mateo, Francisco Yus (eds.)
Metaphor in Economics and specialised Discourse.
354 pages. 2021. 978-3-0343-4048-9

Nicholas Brownlees (ed.)

The Role of Context in the Production and Reception of Historical
News Discourse.

376 pages. 2021. 978-3-0343-4181-3

Catalina Fuentes Rodriguez, Marfa Ester Brenes Pefia, Victor Pérez Béjar (eds.)
Sintaxis discursiva: construcciones y operadores en espaiiol.
396 pages. 2021. 978-3-0343-4306-0

Dominic Stewart

Frequency in the dictionary. A corpus-assisted contrastive analysis of English
and Italian.

178 pages. 2021. 978-3-0343-4368-8

Carla Bouzada-Jabois
Nonfinite supplements in the recent history of English.
386 pages. 2021. 978-3-0343-4226-1

Soffa Bemposta Rivas
Verb-governed infinitival complementation in the recent history of English.
340 pages. 2021. 978-3-0343-4227-8

Mirella Agorni

Translating Italy for the Nineteenth Century. Translators and an Imagined
Nation in the Early Romantic Period 1816-1830s.

182 pages. 2021. 978-3-0343-3612-3

David Hirsh (ed.)
Research Perspectives in Language and Education.
276 pages. 2021. 978-3-0343-4219-3

Federica Vezzani
Terminologie numérique : conception, représentation et gestion.
238 pages. 2022. 978-3-0343-4394-7

Stefania M. Maci
Evidential verbs in the genre of medical posters. A corpus-based analysis.
498 pages. 2022. 978-3-0343-4521-7

Francisco J. Alvarez-Gil
Stance devices in tourism-related research articles: A corpus-based study.
170 pages. 2022. 978-3-0343-4555-2

Annalisa Baicchi / Stefania Biscetti (eds.)
The Language of Fashion. Linguistic, Cognitive, and Cultural Insights.
192 pages. 2022. 978-3-0343-4428-9



Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

Vol.

294

295

296

297

298

299

300

301

302

303

304

305

306

Ana Maria Piquer-Piriz
E-learning in EMI. Academic language for university students.
228 pages. 2022. 978-3-0343-4589-7

Genevieve Henrot Sostero (ed.)
Alle radici della fraseologia europea.
638 pages. 2023. 978-3-0343-4645-0

Klara Dankova
Les fibres textiles entre synchronie et diachronie : études terminologiques.
288 pages. 2023. 978-3-0343-4587-3

Marta Carretero, Juana I. Marin-Arrese, Elena Dominguez Romero,

M? Victoria Martin de la Rosa (eds.)

Evidentiality and Epistemic Modality. Conceptual and Descriptive issues.
414 pages. 2023. 978-3-0343-3993-3

Kim Grego, Alessandra Vicentini, Virpi Ylanne (eds.)
Age-Specific Issues. Language, Spaces, Technologies.
280 pages. 2023. 978-3-0343-4411-1

Giovanni Garofalo (ed.)
Estudios de género asistidos por corpus. Enfoques multidisciplinarios.
290 pages. 2022. 978-3-0343-4548-4

Giuseppe Palumbo, Katia Peruzzo, Gianluca Pontrandolfo (eds.)
What’s Special About Specialised Translation? Essays in Honour of
Federica Scarpa.

298 pages. 2023. 978-3-0343-4411-1

Raquel P. Romasanta
Probabilistic variability in clausal verb complementation in World Englishes.
374 pages. 2023. 978-3-0343-4703-7

Giulia Adriana Pennisi

A linguistic Insight into Legislative Drafting. Tradition and Change in the
UK Legislation.

296 pages. 2023. 978-3-0343-4700-6

Javier Ferndndez-Cruz, Antonio Moreno-Ortiz

Economic terms in the news during the Great Recession. A diachronic
sentiment and collocational analysis.

192 pages. 2023. 978-3-0343-4778-5

Stefania Maci, Mark McGlashan (eds.)

(Critical) Discourse Studies and the (new?) normal. Analysing discourse in
times of crisis.

400 pages. 2024. 978-3-0343-4767-9

Ana Elvira Ojanguren Lépez

Predications in competition and the rise of serial verb constructions in
English. The verbal and nominal complementation of Old English aspectual
and manipulative verbs.

534 pages. 2024. 978-3-0343-4644-3

Stefania Maci, Giovanni Garofalo (eds.)
Investigating Discourse and Text. Corpus-Assisted Analytical Perspectives.
372 pages. 2023. 978-3-0343-4753-2
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Victor Pérez Béjar

Las construcciones suspendidas en espafiol. Un paradigma en gramdtica
del discurso.

494 pages. 2024. 978-3-0343-4799-0

Javier Calle Martin / Jeds Romero Barranco (eds.)
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